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£1,250 

Mappin & 
Webb 


£530 I 

Erdem 


£390 ■ 

Mulberry 


Alexa Chung wearing 
Burberry Prorsum in 
‘England, my England 
(page 104). Below: 
Burberry Prorsum and 
Margaret Howell in the 
fashion story ‘Britannia 
waives the rules' (page 130) 


£2,750 

Mappin & 
Webb 


£1,270 

Roksanda 


EDITOR’S 
PICKS 

rm dressing for Glorious 
Goodwood this nnonth - one of my 
highlights of the season - so it seems 
appropriate to celebrate the occasion by 
wearing British brands. Even if the sun 
remains hidden, HI be in a sky-blue 
Roksanda dress, adding diamonds 
after dark to dance in the 
midsummer starlight. 


What does ‘Best of British’ mean right now, in this rainbow 
era of vibrant individualism and multicultural achievements? 
Consider some of the London-based designers and beauty 
experts featured in the current issue, whose names reflect their 
varied international backgrounds: Erdem Moralioglu, Mary 
Katrantzou, Roksanda Ilincic, Simone Rocha, 
Vaishaly Patel, Guido Palau. Then there’s our 
cover star this month, Alexa Chung: the 
daughter of a father of Chinese descent, she 
had a pony-riding childhood in Hampshire, 
then grew up to embody the essence of urban 
English chic. 

So if Great Britain is an island nation, it is 
also a place defined by myriad new arrivals, 
and many centuries of fluidity and flow to 
these shores. Yet what remains timeless is the 
enduring beauty of our wild landscapes, from the Scottish 
Highlands to the Cornish coastline; which is why we at 
Bazaar to use British locations as often as possible 
in our fashion shoots and features. This month, we 
feature stories set against the romantic back- 
drop of Amberley Castle in Sussex (page 118) 
and Broadstairs’ Viking Bay (page 130); and 
explore the secrets of Port Eliot, one 
of the most magical of English stately 
homes, guided by its chatelaine, Catherine 
St Germans (page 140) . All this, plus corgi 
puppies, a pack of beagles and an Old 
English sheepdog, alongside the loveliest 
clothes in the world. . . 


Hindmarch 




www.harpersbazaar.co.uk 


Justine Picardie 

PS: to download your digital edition, visit the iTunes 
App Store, Google Play Magazines or the Newsstand 
store on your Kindle Fire. 
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The 22-year-old 
musician, who released 
her first album Unguarded 
in January, curates 
a summer playlist 
(‘National anthems’, 
page 93). She made 
her Glastonbury debut 
last year alongside 
Bombay Bicycle Club 
and Clean Bandit, and 
played solo sets at 
Reading and Leeds. 
Your Great British Bake 
O/Ysignature dish ‘My 
mum’s classic occasion 
cake: chocolate, with 
layers ofjam and 
cream, topped with 
oranges and crumbled 
Cadbury Flake.’ 
Favourite English 
rose ‘Emma Watson 
is my generation’s 
aspirational 
English beauty.’ 



The contributing editor 
of The Spectator 
the changing face of 
Notting Hill on page 96. 
The third book 
in her trilogy. Fresh 
Hell (after Notting Hell 
and Shire Hell), is 
published on 18 June. 
Dream British meal 
‘Smoked salmon, 
followed by roast beef 
and Yorkshire pudding, 
then treacle tart and 
clotted cream.’ 
Biggest myth about 
the British ‘That we 
are unemotional.’ 
Favourite English 
rose ‘The pink 
ones planted by my 
grandmother in our 
Somerset garden.’ 




director of The Sunday 


Telegraph's Stella 
supplement is a graduate 
of Winchester School of 
Art and Central St 
Martins. She makes 
her Bazaar this 
month, styling ‘Flying 
the flag’ (page 78). 
Five words that sum 
up Britishness 
‘Creativity, humour, 
individuality, mischief 
- and just the right 
amount of craziness.’ 

Favourite English 
rose ‘I’m blown away 
by the grace and talents 
of Kate Winslet.’ 
Most beautiful place 
in Britain ‘The 
breezy sand-dunes 
of St Ouen’s Bay on 
Jersey’s west coast.’ 





Against the stately 


backdrop of Amberley 
Castle in Sussex, the 
South African-born 
photographer showcases 
the best of British fashion 
in ‘I capture the castle’ 
(page 118). He has shot 
advertising campaigns 
for brands including 
Burberry, Louis Vuitton 
and Dior, and his books 
with Steidl include Lord 
Snowdon and the Hermes 
chronicle La Matson. 
Dream British meal 
‘Chicken tikka masala.’ 
Five words that sum up 
Britishness ‘Tolerant, 
democratic, ingenious, 
humorous, eccentric.’ 
Most beautiful place in 
Britain ‘The view from 
the London Eye.’ 




Born and raised in 
London, Parker is a 
freelance stylist and 
a former fashion 
editor of Vogue India, 
now contributing to 
publications including 
Wallpaper 2 cs\d. Twin. 
She has worked on 
campaigns for Jimmy 
Choo, Topshop and 
L’Oreal; her first Bazaar 
story (‘Britannia waives 
the rules’, page 130) was 
shot on the English 
coast, at Broadstairs. 
Favourite British 
designer ‘I would 
have to choose Phoebe 
Philo for her genius, 
season after season.’ 
Dream British meal 
‘Nothing beats 
a classic fry-up.’ 
Favourite English 
rose ‘Rosa Mundi; 
my dad sells them at 
his garden nursery and 
they are divine.’ 



50 \ HARPER’S BAZAAR | July 201 S 


www.harpersbazaar.co.uk 


PHOTOGRAPHS: BENJAMIN VNUK, KOTO BOLOFO, COURTESY OF RAF MORRIS, RACHEL JOHNSON, CHARLIE HARRINGTON AND VERITY PARKER 







RICHARD IVIILLE 


RICHARD MILLE BOUTIQUES LONDON 

HARRODS Knightsbrictge 90 MOUNT STREET Mayfair 

www,richardm(lle.com 













. HIOH rw THE d ^ 

ATLAS MOUNTA^HS 1 

Of M OftOie C !© ” 

tN Sf,J*le^E^H■.cr doi'MsANDtR SEED 




Culipfr fl*’*”*' 










In association with NYETIMBER 



Private views, opening nights, exclusive visits, hidden gems... he part of the Bazaar world 




^ew-seasc 

launch 

m 1 

L 


A 


SUMMER WARDROBE SECRETS 

To celebrate the launch of Hush’s sunnnner 
collection, Bazaar’s Jo Glynn-Smith reveals 
her ‘Secrets of a Successful Sunnnner 
Wardrobe’ on 16 June at the Club at Hotel 
Cafe Royal. Tickets cost £45 and include 
a goodie bag with a Hush sarong worth 
£55, 25 per cent off purchases and a 
12-nnonth Bazaar subscription. 


Join Bazaar’s editor-in-chief 
Justine Picardie at the Bulgari Hotel 
in Knightsbridge, in conversation 
with Heidi Cosman of Heidi Klein 
swimwear and beachwear, and the 
fashion designer Amanda Wakeley, 
at 6.30pm on 30 June. The event, 
in partnership with Carrier 
- experts in tailormade travel to 
luxurious destinations worldwide - 
is titled ‘The Eye has to Travel’. 

It will trace the links between fashion 
and travel, drawing inspiration from 
Bazaar’s legendary fashion editor 
Diana Vreeland and photographers 
from the magazine’s past, as well as from 
contemporary Bazaar fashion and travel 
photography. Tickets cost £35 and 
include a Nyetimeber reception, canapes, 
a goodie bag at the end of the evening 
and a 12-month subscription to Bazaar. 


SERPENTINE GALLERIES EVENT 

Head to the Duane Hanson exhibition at the 
Sackler Callery on 7 July, where you can 
hear a discussion between Justine Picardie 
and Julia Peyton-Jones, the director of the 
Serpentine Galleries. Tickets (£40) include a 
Nyetimber reception, a talk from the curator, 
access to the Lynette Yiadom-Boakye show, 
a goodie bag and a Bazaar subscription. 


All ticket prices include a 12-month subscription to BAZAAR* 

FOR MORE INFORMATION AND TO BOOK, VISIT 

HARPERSBAZAAR.COUK/VIPEVENTS 


PHOTOGRAPHS: LIZ COLLINS, ALAMY. *A PORTION OF THE PRICE OF EACH TICKET WILL GO TOWARDS THE COST OF A 12-MONTH SUBSCRIPTION TO HARPER’S BAZAAR. 
FOR FULL DETAILS YOU CAN FIND ALL THE EVENT BOOKING PAGES AT WWW.HARPERSBAZAAR.CO.UK/VIPEVENTS 






TOWN&COUNTHY 

The season’s most exclusive and inspiring 
fashion, events, culture and homes 



SUMMER ISSUE OUT NOW 


townandcountrymag. co.uk 


Victor Demarchelier 


SEE STOCKISTS FOR DETAILS. FLOWERS BY VICTORIA AT FOXGLOVES + GLORY 
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£175 

Winser 

London 


£150 

Winser 

London 


WINSER 

Launched in 2013 
by Kim Winser, Winser 
London is a collection of 
simple separates designed 
to transcend seasons. From 
hand-combed cashmere to British 
tweed, the label sources the 
finest fabrics to achieve 
)t a luxurious finish. 


LE KILT 

Samantha McCoach’s family have been 
in the kilt-making business for aver 40 
years, and the 28-year-old Scot is 
continuing the tradition. What's new 
is her approach: made in Scotland using 
techniques learned from McCoacb's 
grandmother, Le Kilt's debut coSlcction 
offers a modern and playfLil take on 
the classic picoa 


£125 

Winser 

London 


£165 

Winser 

London 


ALICE ARCHER 

Having specialised in 
embroidery for Dries Van 
Noten, Alice Archer set up 
her own label with the help of 
Browns’ Simon Burstein, who 
noticed her rare skills at an 
artisan-design event. Her 
intricate technique combines 
print and embroidery to 
produce a unique 3D effect. 


£1,500 

Alice I 
Archer 


£1,600 

I Alice 
Archer 


THE HERITAGE 
B R AN D 


— PRINGLE 

Knitwear label Pringle ofScotland celebrates its y 

200th anniversary with an exhibition at the 
National Museum of Scotland in Edinburgh, ^ 

mu until 16 August, featuring pieces from 
the brand’s incredible archive, ^ ^ ^ 

including knits owned by the Queen and Grace Kelly, f 


£1,200 

Alice I 
Archer 


Itlis 118110 


i||fi|l|ill80 
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£525 

Paul 

Andrew 


3 £450 

Huishan 
I Zhang 


From a selection 

/ David Morris 


£2,920 

Giles : 


£2,595 ^ 

Alexander 
McQueen i 


£1,350 

Mulberry 


^totTi a 


W £6,895 

Cassandra 
M Goad 


£2,500 

Simone 

Rocha 


ROse^ 


^o^As,mix these 

^^^o^n-uptahel 


mk £525 

Jimmy Choo 


£1,295 

Burberry 

Prorsum 


£350 

Mulberry 




£965 

Nicholas 

Kirkwood 


£2,375 

Emilia 

Wickstead 
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■ £525 

Preen by 
Thornton 
Bregazzi 


■ £1,195 

Alexander 

McQueen 


THE JUMPER 

Whether it’s Alexander McQueen’s 

cable knits or Joseph’s chunky wool pieces, 
the great British jumper is having a fashion moment. 
Our favourite is Preen’s colourful 
update on the cricket classic. 


I £285 

Joseph 


£1,200 

Mulberry 


£1,200 

Mulberry 




I £1,200 I 

Mulberry 


MULBERRY’S ROXETTE 

It’s an exciting month for Mulberry: not only will the label 
finally welcome its new creative director Johnny Coca, it will 
also offer up a new bag. Say hello to the Roxette, an update on 
the iconic Roxanne style, devastatingly chic in a variety of 
shades including the charmingly labelled mole grey. 
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Peter Pilotto 's S/S 
15 moodboard. 
Below: looks from 


www.harpersbazaar.co.uk 


STYLE 


late Sixties for their S/S 15 inspiration 

The carefree spirit of the Summer of Love provided Peter Pil- 
otto and Christopher De Vos, the design duo behind the Peter 
Pilotto label, with their starting point for S/S 15. ‘We were fasci- 
nated by images of the rainbow warriors of the Sixties and the 
crazy colours and graphics associated with them,’ says De Vos. 

‘We wanted to take aspects reminiscent of that era to a new place.’ 
Their signature prints evolved into intricate embellishments, with 
Plexiglas-and-crystal flowers adorning dresses woven with hand- 
stitched lace on tulle. The geometric designs of the iconic designer 
Pierre Cardin influenced the colour-block patterns of the closing looks, 
while the bright hues of graphic illustrations were inspired by the lights 
of the Burning Man festival. ‘We experimented with materials and 
fabrics to produce holographic organzas and iridescent jacquards,’ says 
Pilotto. ‘We wanted to elevate the craft element of our work to achieve 
something amazing.’ ANNA ROSA VITIELLO □ 


64 \ HARPER’S BAZAAR | July 2015 




Let us show you a completely 
different world. 

A world beyond the usual - where unique experiences flow into each othe 
as you slip across the seas, in the peerless comfort of one of our Queens. 

Cruises from 5 to 40 nights. Full World Cruises up to 120 nights. 

World eruises sinee 1922. 


)U£EN ELIZABETH 


)UEENMARY2 ( )lJE£N VICTORIA 


To discover more call 0843 373 4090, contact your travel agent or visit cunarcl.co.uk 


Queen Mary 2, Milford Sound, New Zealand, photo James Morgan. 








NEXT MONTH WITH 


THE AUGUST ISSUE ON SALE 2 JULY 


! FREE ' 

L’OCCITANE 
AROMACHOLOGY 
REPAIRING 
SHAMPOO & 
CONDITIONER, 

I WORTH £11* i 





PHOTOGRAPHS: GETTY IMAGES. SHUTTERSTOCK, GRAHAM WALSER/HEARST STUDIOS. 
*FREE GIFT AVAILABLE WITH NEWSSTAND COPIES ONLY 





MY 

LIFE, 

MY 

STYLE 

Bazaars beauty director 
Sophie Bloomfield 
on the decorative design she 
favours for both her home 
and wardrobe 


By LUCY HALFHEAD 
Photographs by HARRY CROWDER 


E xploring the west-London home 
of Harpers Bazaars beauty 
director Sophie Bloomfield - 
with her Maltese shih-tzu Bagel 
padding behind - you might expect to find 
a bathroom overflowing with lipsticks and 
lotions. But in reality, Bloomfield’s edit 
covers a solitary shelf ‘Everything that I 
look at has to be beautiful,’ she says, sipping 
coffee with almond milk from a Nicole Farhi 
mug. ‘I even installed Quooker boiling- 
water taps on the sink because I couldn’t 
bear the sight of a kettle, and I keep my Nutri- 
bullet in a specially designed cupboard.’ 

What does catch the eye is the exquisite 
mural in her bathroom, hand-painted by the 
artist Frederick Wimsett. His work, inspired 
by 18th-century chinoiserie, also adorns the 
homes of Alice Temperley, Kate Moss and 
the milliner Victoria Grant. 

For Bloomfield, he has painted 
a vivid illustration of exotic 
birds elegantly perched on 
branches, complete with his 
trademark ladybird. The work 
was inspired by the giant fig- 
tree in her parents’ garden in 
Sussex, whose fruit fills the 
bowls in her kitchen. 

www.harpersbazaar.co.uk ► 










Bloomfield bought the Ladbroke Grove 
house in 2012 with her husband Will, who 
works in the music industry. The location 
allows a weekly pilgrimage to Notting Hill 
Farmers’ Market to buy spelt croissants. 
Rookery Farm eggs and punnets of cherries 
for Sunday brunch with friends. ‘I don’t 
embrace chaos in the sense of clutter,’ she 
says, ‘but I do love a house 
full of people.’ 

Before moving in, a year’s 
worth of building work saw 
every wall removed, and the 
space refashioned by Bloom- 
field and her best friend, the 
interior decorator Naomi 
Astley Clarke. A three-metre- 
deep basement was dug to 


Bregazzt. iShoes, h,515, 
Paul Andrew. All jewellery, 
her own. Below: the 
living-room, heft: Frederick 
Wimsetfs mural reflected 
in the bathroom mirror 





STYLE 


From far left: Bloomfield in the 
living-room with her dog Bagel, 
wearing satin dress, £1,822, Preen 
hy Thornton Bregazzi Cujf, £580, 
Leivankash. A Sam Francis painting 
in the entrance hall. Zacs middle 
name spelled-out in his room 


create the ultimate playroom for her sons 
Leo, six, and Zac, three, and their goldfish 
Goldie and Shark. Lego boxes are piled beside 
a Paula Navone Ghost sofa and Eileen Gray 
desk, and a psychedelic mandala painting by 
Larry Smart, who famously painted Jimi 
Hendrix, hangs beside the boys’ drawings. 

It’s clear that the demands of having two 
young children - who live up to their middle 
names of Rascal and Wilde - haven’t stifled 
Bloomfield’s self-proclaimed ‘obsession’ 
with interior decoration. A confiscated Nerf 
gun resembles modern sculpture atop 
coffee-table books on Yves Klein and 
Christian Dior, while her Variopinte tin 
plates are both pretty and practical. ‘It 
doesn’t matter if they end up on the floor 
because they can’t smash,’ she says. She 
bought a jumbo mohair velvet George 
Smith sofa after realising it was the same 
fabric used in all the Soho Houses - ‘and 
children are constantly climbing over them 
in muddy trainers at the Electric’ - and a 
no-go zone has been imposed to keep the 
Bennison Wheat Flower fabric- 
wrapped cupboard doors in the 
master bedroom felt-tip free. 

Throughout the house, elm 
parquet de Versailles floors and 
Farrow & Ball White Tie walls 
allow bolder elements such as the 
cheetah carpet on the stairs, coral 
Blithfield kitchen wallpaper and HBIE 

the Alvar Aalto zebra-print Tank BOym 

chairs, to stand out. ‘I like things MHL 
that have a sense of humour but 
aren’t crazy,’ she says. ‘I want it 
to look both chic and homely - 
starkly modern houses, top-to-toe 
in B&B Italia, don’t do it for me.’ I M 


Clockwise from left: with Leo 
and Zac, wearing top, £1,200, 
Erdem at Matchesfashion. 
com. Jeans, £460 Stella 
McCartney at Browns. Ring, 
£1,400, Links of London. 
A Jack Vetriano picture in the 
main bedroom. Framed 
butterflies in the library. 
The kitchen and garden 
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From left: with her sons 
in the playroom, 
wearingjumper, £310, 
Zoe Jordan. Jeans, 
£460, Christopher 
Kane. Ring, £1,400, 
Links of London. Shoes, 
£445, Paul Andrew. 
Lights in the kitchen. A 
pineapple doorknocker 


Bottom left: a 
James Nares 
painting and 
George Smith 
sofa in the 
living-room 


SOPHIE’S WORLD 


£310 

Missoni 


Street, New York, on hiatus from her history 
of art degree at UCL. Working as a stylist 
and make-up artist for magazines such as 
Alloy, Index 2 ccA Interview, she loved trawling 
the East Village thrift shops sporting fluoro 
pink eyeliner and multi-coloured hair. 
Ultimately, she realised that unless she had 
a degree - ‘or an Oscar nomination’ - she 
wouldn’t be able to get a visa and pursue her 
dream of being a magazine journalist. 

So, resuming her studies, she gained 
a First and worked for Rile, Glamour and 
Red magazines. It was at this point that she 
started to collect antique 
mirrors and lighting from 
Portobello Market, and 
hunt down rare carpets on 
Edgware Road. Today, as 
the beauty director of 
Harper s Bazaar, she travels 
to Paris for the biannual 
fashion shows, and takes 
great pleasure in finding 
pieces to add to her Astier 
de Villatte collection, or lugging back 
suitcases full of Merci linen and 
towels. ‘Will sometimes says, “It’s 
not normal, just go to John Lewis 
and buy a duvet cover,”’ she says, 
laughing. ‘But I have to truly love B 

every piece I buy, and agonising 
over whether each shade and 
texture works together is all 
part of the process.’ □ 


Floor tiles from Bert & May and vintage 
American doorknobs add sophistication 
to daring colour combinations of bright 
red and pink. Tiffany turquoise against 
navy, and brass with green. 

However, the school run did prompt 
Bloomfield to rethink her former uniform 
of Chloe separates, Marni accessories and 
delicate vintage tea-dresses. Now she happily 
dons Current/Elliott jeans and a J Crew 
cashmere sweater, slipping on Prada heels 
and a bright lipstick once she’s in the office. 
‘I enjoy the simplicity of not having to 
overthink things,’ she says, 

‘I’ll pair a vintage Harley 
Davidson T-shirt with a 
Preen skirt. I love that mix 
of something raw against 
something refined.’ 

Bloomfield grew up in a 
traditional Sussex farm- 
house, before spending a 
year in a fiat on Thompson 




Below: the 

cheetah-print 

stair-runner 


From £25 

This 

Works 


‘I love that mix 
of something 
raw against 
something 
refined’ 


Candle, 

£99 

Fornasetti 


p- 


Above: on 
holiday 
with Zac 


£880 

Chloe 




<^LG 

Life's Good 





PERFECT BLACK 
CREATES 
PERFECT COLOUR 


Combinitig LG's unique OLEO technology with 4K resolution, LG OLED 4K TV 
brings you the finest viewing experience imaginable, delivering the 
purest blacks, n>Ost brilliant colours and clearest images- 


I Masterfully engineered with a discreet style and sound designed by 
Harman / Kardon'^, the LG OLED TV is the World's most advanced TV Ever 




WHArMFI? 


LG ObEDTV 


lASUGWM 



SEE STOCKISTS FOR DETAILS. DORIS AND HECTOR THE PEMBROKE WELSH CORGIS COURTESY OF BALLETCOR KENNELS (WWW.PEMBROKECORGI.CO.UK) 





TOTE’S 

CUTE 





Doris and Hector, the corgi twins, get dowTi to work 
with this new' -season l>ag. 

Plus, patriotic ]‘ed, while and blue must-haves 

Sfylai by FLOKRIE THOMAS 



ACCESSORIES 






A chitch that’s even more tempting than chocolate? 
Anya HitidrnaR'h adiicves the inipoasihle 


PAUL ZAK 


PHOTOGRAPHS: GRAHAM WALSER/HEARST STUDIOS. SEE STOCKISTS FOR DETAILS. DORIS AND HECTOR THE PEMBROKE WELSH CORGIS COURTESY OF BALLETCOR KENNELS (WWW.PEMBROKECORGI.CO.UK) 



STRAWB ERRY 

WBLDsIH 


£450 

Jimmy Choo 




95 

Choo 


Brooch, £340 

Prada 


£330 

Fendi 


£680 

Casadei 
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Alexand-Hr 

HcQUMfi 



McQiiOPn sePv<?Riip a sheep.skin treat 
for Cliester tlie Old English shenp-pup 


PAUL ZAK 




£409 

Gucci 


£’89 Celine 


£1,395 

Alexander 

McQueen 


Bracelet, £1,200 

Chanel 


Ring, £85 

Pandora 


BEYOND 

/ the PALE 


£500 

G\af"'HO 


Bracelet, £1,200 

Annoushka ^ 


£1,770 

Saint Laurent by 
Hedi Slimane 
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9 ^ 






£^76 

Jimmy ChM 


Discerning Tfbrkies Bella and Daisj 
kiKiw tlie r(?aJ meaning of ‘heel!’ 


PAUL ZAK 



IS: GRAHAM WALSER/HEARST STUDIOS. SEE STOCKISTS FOR DETAILS 



£11,600 

Asprey 


£1,785 

Louis Vuitton 


cassanc/,., 


Ring, £3,450 

Boodles 








tough 


^■?Oo A«'<' 


' THE SKY-^ 

Uplifting shades of sapphire, opal and cohalt 


Bracelet, £490 

Prada 
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FLYII 

TH 


FLAG 


Make a statement ^^ptmgraphlc lines and bold prints 
by the best of British designers 


Photographs JAN LEHNER ^ 

Styled by CHARLIE- HARRINGTON 


SHOP BAZAAR 


TmSPAGE] Mlk crepc 
d« Chine >01^512, 
FVeenby Thomton 
Brc^azzl. Leather beiL 
XS30, FmjI Smith, 
Leather itidea, jC65k 
Oflicf. Rou-^Ld 
earring*, 

tiki McDonough, 
OPPOSITE: viscose 
drew, 

Chri*loj^i' Kane 








'3^HIS PAGE: cotton shirt, 

rkE & Spencer. Cotton EportG 
(jiiiitfiecn}, Margaret 

wdl Woofl skirt, >Cl.2if, jaeger. 
Leatlicr ba|^ jC 1,S95, Viciotia 
Bcckhain. Leather Loafus, jC33S, 
Kusselt & Bromley, Cold neefcbee, 
X295, Latin L«. OPPOSITE: 
nscDSc jtimpsiik«, JoscE>h. 

SilkscaK Xll2Sr l^atil Smith. 

Meidl titcklacck £8, Next 



JAN LEHNER 


Sli()PBAZ.4AR 



THIS FAQIL: crepe dress. jQSOi 
Hou« ofHollandr L^her hed*. 

jC 650, MdiKvlo Blahnik. 
OPPOSITE: cooled conon top, 
£1^270: vFod tmuers, £837^ both 
Mary Kaifkjitzdti. Leather ba|^, 
£995, Mulberry. Brass and quartz 
bracetet, £610^ malchirig rings, 
£225 each, ali CI1I06 


JANLEHNER 







Tills PAGE: n no] and allk 

jumpfujt, Koks^tudju 

Gold vermeil eamitg*> jiCl ID, 
Dinny Hall. Gold riilg. JClSS, 

AilkyClartwOPPOSITB: 
ailk top, £69, Hobbs. Vu^osc 
mil skirt, £18, Next. Beaded 
suede beets, >C5D5,Tabitbi 
SimmoTiB, Leather bag, 
£39S, Aspinal of Ixmdon. 

Cnkt-pbled eairipigs. 

£49, Daisy JewcUery 


JAN LEHNER 



SHOP BAZAAR 





TITIS PAGE: catton shirti 
;(370; linen skirt, £)695^ 
§^d>pkted p^ddJlt bracelet, 
jQ375. all PBul5m[tlL Iktcnt 
leather and cork heebr £450, 
Jimmy Choch Odd necklace, 
jQ95, A Rtky Clarke 
OPPOSrJTE: oottem drew, 
j€ 675^ Sunglasses, £t60, 
berth Jonathan SaLindcjs. 
Leather bag, XH9S, Anya 
Hindniareb. Si^ Stdekisis £i)r 
details. Hair by Kota Suiau at 
Caren, using Oribt Make-up 
by Ciara O'Shea Tit LXjA 
Mana^mcnE, using Chand 
S 20lS and Chanel Body 
ExceUenoc, Manicure by Ami 
Streets at l^MC Woridwide-, 
using ChandS^OIS and Body 
Excellence tJand Cream. 
Stylist's aasbilaitt: Lcucy 
Kebhell. Model; Fiida Munting 
at Select Model Managetnent 

JAN L EH NEK 


SHOP BAZAAR 




Cream dresses are stylish 
but impractical for work - 
throw a coloured jacket or 
lightweight coat over the 
top to keep things clean, 
sleek and chic. 


£425 

Coach 


£999 

Le Vian at 

Ernest Jones 


£475 

Paul Smith 


£550 

Fabiana Filippi 


£69 \ I'L 

Marks & Spencer 


’ JO GLYNN- SMITH on summer white and its 

elegant alternatives for the professional woman ^ 


Dressing well for work in the 
summer can be a challenge, but 
stepping away from dark colours 
and choosing light fabrics is a start. 


£485 

Les Copains 


£430 

Casadei 


LJ £2,599 

Le Vian at 

Ernest Jones 


1 £505 

Max Mara 


Caramel and 
pale pink make a 
sophisticated colour 
combination. 


Midi-length 
dresses work as well 
with flats as they do 
with heels. 


£480 

Les Copains 


£295 

Aspinal of London 
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Left: light, polished 
street style in Paris 


PHOTOGRAPHS: VICTOR DEMARCHELIER, JASON LLOYD-EVANS, 

GRAHAM WALSER/HEARST STUDIOS, BEN QUINTON/7'HEG(7A/?D/A/V. SEE STOCKISTS FOR DETAILS 



WORKBOOK 



SUBL 

L* WKSI 


SPF 


SAVING FACE 

Choose a skin cream to 
suit your lifestyle, whether 
you’re combating city 
pollution or sun damage. 


a 

These days 
there s no 
such thing as 
power dressing 
- there is sueh 
a thing as 
dressing in a 
way that 
makes you feel 
comfortable, 
settled, 
stylish and 
authoritative 

yj 

KIRSTYWARK 


pftaentiT 

Kirnty 




Sublimage LA 
Protection UV, 

£80 Chanel 


CHANEL 




City Defense 
Toxin Shield, 


The Reparative 
Skintint, £65 

Creme de 
la Mer 



/■ /^OVIiVc 




'W 


X 


£1,690 

Ermanno Scervino 




7 




There is much to be said for a 
piece of jewellery that can be worn 
everyday, either stacked with a 
watch or alone, like these bangles 
from the Move collection - a 
signature range from Parisian 
brand Messika. The bangles start 
from ^5,970 in white or black gold 
or white gold with pave diamonds, 
each with three sliding stones. 


xT 




[ INVEST ] 

THE WHITE 
DRESS 

There is something empowering about 
choosing a white dress for an evening 
event instead of a traditional black gown. 

Just be sure your underwear is pale and 
smoothing, as white can be unforgiving. 







£32 

Intimissimi 


£52 

Intimissimi 
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RADO HYPERCHROME AUTOMATIC DIAMONDS 
PLASMA HIGH-TECH CERAMIC * METALLIC LOOK * MODERN ALCHEMY 


RADO 

SWITZERLAND 


TIME IS THE ESSENCE WE ARE MADE OF 


RADO.OOM 




NATIONAL 

TREASURES 


Traditional craftsmanship finds a modern home; K 

I Jake Chapman heads for the small screen; . 
IHBI Rachel Johnson celebrates Netting HiU; n 

SmUL jSWBt SindPeterPan flies again 


Farx double-block^ 
print, £395, 
Cameron Short at 
^e New Craftsmen 



TALKING POINTS 



DESIGN 


ARTS AND CRAFTS 


The artisans move to Mayfair 

By HELENA LEE Photographs hy HARRY CROWDER 


Behind the frenetic bustle of Oxford Street, a short walk from 
Selfridges, lies the unexpected sanctuary of the New Craftsmen. 
Part agency, part collective, part shop, this modern home for luxury 
British craft began life as a pop-up in Mayfair, but grew in 
reputation and size. The space itself- a former breeches-maker’s A 

workshop - is bright and airy. The products are displayed 
as though in a gallery, but can be touched and bought : cream 
and duck-egg-blue tea bowls and deftly painted earthenware I M 
vases line open shelves; fine silver beakers and jewellery 
gleam in wood-framed glass cabinets. At the back, among ^ 
succulents and ferns, is an oversize heavy-set table: a sun- 1 
soaked workspace where makers can be commissioned and meet 
customers (and each other). It is the perfect forum for discovery. 

‘Our starting point was to go to the most far- 
fiung places in the UK and find makers who were 
^ m proud of their traditions,’ says Catherine Lock, 

one of the founders, who sourced everything 
I* from Shetland lace to Devon harvest 


W\ £220 

Laura Carlin 


£480 

Patrick 

Thomson 


jugs on a 

four-month road trip round the country. The 
company has since grown to represent over 75 
artisans, attracting hoteliers, interior designers 
and even teams from Chanel with their wares. ‘It’s 
been a word-of-mouth success,’ says Lock, ‘as 
many whispered that it was the best thing in 
London.’ We couldn’t agree more. □ 

T/ie New Craftsmen, 34 North Row, London tVl 
( WWW. thenewcraftsmen. com ) . 


iv Above: ‘Harbour 
haL Lights', a collaboration 
between the 
glass-blower Michael 
Ruh and the textile 
artist Aimee Betts 


Below: the makers' 
commissioning drawers 
Left: details from 
the artist Lola 
Lely's sketchbook 


£1,215 

Pedro da Costa 
Felgueiras 


Left and below: the 
New Craftsman shop 
and studio, showcasing 
the best of British craft 
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TELEVISION 






MARRIAGE OF MINDS 

Sophie Kennedy Clark on playing a bride-to-be 
in Jake Chapman’s surreal pastiche of a romance 

Sy LYDIA SLATER 



The actress and model Sophie Kennedy Clark bounds into Bob Bob 
Ricard, a restaurant around the corner from the Sky studio where 
she has to return this aftcrnooiuln what she terms her ‘workuniform’ 
- black shorts over opaque tights - Kennedy Clark seems much 
younger than her 24 years, and possesses the quintessential delicate 
English-rose colouring that one imagines beneath 
a bonnet in some Jane Austen adaptation. ‘My 
mother keeps asking if I’d ever consider a period 
drama,’ she chuckles. Sadly for her mother (who 
is the singer and actress Fiona Kennedy) the 
answer is likely to be : not in the foreseeable future. 

For although Kennedy Clark’s wide-set blue 
eyes and fall of golden hair give her an elfin beauty 
that has seen her fronting campaigns for both 
Burberry and Pringle of Scotland, she prefers 
to subvert their message in her choice of screen 
roles. Her film debut was in Tim Burton’s vamp- 
ire thriller Dark Shadows, she went on to give 
birth on screen as the young Philomena in the 
eponymous film about forced adoption, and 
followed this with a central role in Lars von Trier’s 
Nymphomaniac. ‘The reason I fell in love with film 
is because it’s so mind-expanding,’ she explains. 

‘When you’re given that platform, I think you have a responsibility 
to do work that affects people.’ 

So it is less surprising than it might seem that for her latest 
project, Kennedy Clark has teamed up with Jake Chapman, 


the controversial contemporary artist, who, with his brother Dinos, 
has made headlines for works featuring defaced Goya etchings and 
Nazi-atrocity vitrines. ‘You don’t stroll past his work without a 
double take,’ says Kennedy Clark. Now, she’s participating in one: 
Chapman’s television directorial debut, an adaptation of his novel 
The Marriage of Reason and Squalor. Blackly comic 
and unsettling (Kennedy Clark describes it as ‘a 
cross between The Rocky Horror Picture Show and 
a David Lynch film’), the series is an adaptation 
of Chapman’s surreal pastiche of a Mills & Boon 
novel. Kennedy Clark plays the heroine Lydia, 
torn between two men: her handsome plastic- 
surgeon fiance and a hideously deformed writer, 
both played by Rhys Ifans. Did she enjoy working 
with the famously fiery artist.? ‘I don’t want to 
ruin his enfant terrible reputation, but he was a 
complete joy,’ she says. ‘We got on really well. 
He’s a natural collaborator. If you had any ideas, 
you just had to fiag them up.’ 

Chapman is equally approving. ‘It’s been 
amazing working with Sophie,’ he tells me. ‘It’s 
quite unnerving to watch someone become 
somebody else and so easily adopt the complexity 
of what you’re asking. It’s quite weird.’ Coming from a Chapman 
brother, that is definitely a compliment. □ 

‘The Marriage of Reason and Squalor will air on Sky Arts on 11 June. 
Visit www.harpersha%aar.co.uk/kennedy-clark to read the full interview. 



MUSIC national anthems 


The singer Rae Morris selects her top British sounds for the summer 



KATE BUSH 
‘A CORAL ROOM’ 

‘I admire the way 
that she is so 
relevant despite 
taking herself away 
from the industry 
for so long.’ 





LAURA MARLING 
‘FALSE HOPE’ 

The production 
for this song - from 
her fifth record - 
is gritty and raw, 
which is what I like 
to listen to.’ 



BETH ORTON 
‘POISON TREE’ 

The lyrics are from 
William Blake’s 
poem of the 
same name. How 
wonderfully 
British is that?’ 



BOMBAY 
BICYCLE CLUB 
‘HOME BY NOW’ 

A fantastic song 
from one of my 
all-time favourite 
British bands. Bring 
on the next album.’ 


JACK GARRATT 
‘THE LOVE 
YOU’RE GIVEN’ 

Jack, who once 
auditioned to be 
a guitarist in my 
band, is a brilliant 
all-round musician. 


LUCY « Q ^ E 

Oil I Til 


LUCY ROSE 
‘OUR EYES’ 

A taste of her 
second album, 
which comes 
out in July. Her 
new music is 
sounding amazing.’ 


To listen to all 18 tracks on Rae Morris’ summer soundtrack, visit www.harpersbazaar.co.uk/rae-morris-playlist. 
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TALKING POINTS 


ART 



LIFE DRAWING 


The captivating figures of 
Lynette Yiadonn-Boakye, 
who was nonninated for the 
2013 Turner Prize, will be on 
display at the Serpentine 
Gallery this June. Each 
painting was completed in 
24 hours; and while they 
take their cue from European 
portraiture of the past, the 
black protagonists are 
fictional creations. 

TERESA FITZHERBERT 

‘Lynette Ytadom-Boakye: Verses 
after Dusk ’ is on from 2 June 
( voww.serpentinegalleries.org) . 



THE STATELIEST 
PLEASURE DOME 

Hampton Court Palace is celebrating five 
centuries of magnificence By lucy halfhead 

Hampton Court Palace marks 500 years since Henry VIIFs advisor 
Cardinal Wolsey acquired a small manor on the banks of the River 
Thames. As the king’s pleasure palace, it was a showcase for royal 
magnificence and ceremony. The distinctive red brick was a bold look 
for the time, and it was said that there were enough chimneys to light a 
different one every day of the year. 

This summer, two large garden parties are being staged in 
celebration of this anniversary, which will give visitors an unpre- 
cedented opportunity to immerse themselves in 16th-century life. Ajoust 
is being held, with dancing in the Elizabethan knot garden, and the 
Tudor Kitchens are cooking up a traditional feast of of sweet and 
savoury pies, roasted meats and spiced chocolate puddings. Meanwhile, 
in a special Baroque-themed weekend, masques, music and merriment 
will ring out across the palace’s beautiful formal gardens. Q 

Visit www.hrp.org.uk for more information. 


EXHIBITIONS 


i HEART AND SOLE 



A new showcase ai the vs A 
paradsjf embodie^i 
try a beautffiji heel. 'Shoes: 
PleaSur'e and Pain' i[from 13- 
JUrtej traces the stofy from / 
^ ancient Egyptian sandals ‘ 

J eiritieilfcShed With gold • 

leaf to the drairiatic 
heights of Louboutin 
stilettos. 



PHOTOGRAPH: HARRY CORY WRIGHT. KOTO BOLOFO, LYNETTE YIADOM-BOAKYE, SWITCHER, 2013 
COLLECTION FONDAZIONE SANDRETTO RE REBAUDENGO, TURIN. COURTESY: CORVI-MORA, LONDON 

AND JACK SHAINMAN GALLERY. NEW YORK. COURTESY OF FLOWERBX. GRAHAM WALSER/HEARST STUDIOS. SEE STOCKISTS FOR DETAILS 




PfOffl a selection 

Mount Street 
Printer! 


PrlntMi Hlfien panel 
from a selection, 

Robert Fry at 

Esther Fjtzgerald 


£5,670 

Cox 

London 


INTERIORS 


PRIDE 
OF PLACE 


Froifl a selection 

^^etersham 
K Nurseries 


Subtle elegance, courtesy of the i, 

best of British talent £64 for si' 

Little Greene 

Compiled by SOPHIE BLOOMFIELD 
WMARISSA BOURKE 


£30 

Sue Binns at 

the Conran Shop 


£675 

Pashley 


Lamp base, 
£840; shade 
£395, both 

Robert Kime 


The Grand Hall 
at Firle Place, 
East Sussex 
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T n 1979 my mother divorced and 
refused to accept alimony. Her only 
demand from my father was a flat 
somewhere as funky-reggae-party as she 
was (she was - is - a painter, then aged 
36) . She wanted to live in Notting Hill, and 
found a top-floor walk-up on a noisy 
corner opposite a council block. It was 
rough. One of my brothers was beaten up 
on our own doorstep on his 10th birthday. 

There was a Spanish community and a Caribbean vibe and a 
phantasmagoric feel, a smoky combination of grunge and glamour 
in the crumbling stucco terraces and the secret communal gardens 
that not even films like Performance could convey. 

A passeggiata of models and singers and writers and actors 
always seemed to be cruising up and down the main arteries of 
Ladbroke Grove and Portobello Road, smoking, talking, buying 
their beer and weed in the All Saints Road, their jerk chicken in the 
Mangrove, their LPs in Rough Trade, and selling their dreams to 
the world beyond our magic roundabout of London Wll. 

Annie Lennox served behind the counter in the local deli, Mr 
Christian’s; there were only two restaurants, both French, and few 
locals could afford to eat in either. Everyone used the fruit and veg 
market, got their household stuff in Woolies, and instead of designer 
boutiques there were bookshops - including the famous Travel 
Bookshop - and cavernous emporia selling everything from dust- 
bins to those knitted Afghan slippers smelling of sick. 

We all five of us squeezed into a maisonette on Elgin Crescent, a 
few hundred yards from where Jimi 
Hendrix had died of a drugs overdose. 

It had only two bedrooms, so my 


AND LOWS 


Rachel Johnsons latest novel 
of Notting Hill life charts the 
continuing ups and downs of 
her beloved neighhourhood 


From top: much- 
prized property 
in Notting Hill. 
The Johnson 
family in the 
mid-Eighties. 
RacheVs mother 
Charlotte and 
brother Boris 
in 1983 


mother carved three 
more out of a mansard 
extension. I slept in a tiny 
bedroom like a coffin 
with a Velux window, and 

my little brother Jo slept in a former coat cupboard. 

We adored ‘Chateau Elgin’, with its velvet sofas, kilim rugs and 
Victoriana, where the sitting-room doubled as my mother’s studio. 
My brothers all eventually went to Eton and when their friends 
visited, with their grouse moors and stately homes attached, I would 
see the flat through their eyes. It was shabby, and our building 
would shudder when lorries ground into low gear to get up the hill, 
but I didn’t care. To me it was the grooviest place in the world, and 
my route to school would take me down Elgin Crescent, past the 
old house of Osbert Lancaster (number 79), Laurence Olivier (86) 
Katherine Mansfield andjohn Middleton Murry (95) , andjawaharlal 
Nehru, the first prime minister of India at number 60. 

But even then the area was ‘coming up’ and had been since 1977, 
as Michael Moorcock wrote in Kingofthe City\ ‘The area was getting 
iffy. The Grove was filling up with liberal professionals - 
writers, TV producers, models, literary agents, bohemian 
aristos, film directors, lefty columnists, barristers - the 
entire fucking fancy.’ 

Even so, it was still rough. You never went to the 
All Saints Road or north of Ladbroke Grove Tube if you 
could help it. As Martin Amis put it in The Informant. 
‘If anything was going to happen, it would surely happen 
under the Westway.’ 

Yes, it was grimy and scary, with shankings and 
stabbings, but I loved every second of it. I would refuse 
to go on family holidays to Tuscany rather than miss 


www.harpersbazaar.co.uk 
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EMMA PEIJNENBURG/CHAPTER FRIDAY. COURTESY OF CRUMBS & DOILIES, REX FEATURES 



one moment of ‘carnival’, a two-day street party on my doorstep. 

Fast forward to 1992. 1 am still living in Elgin Crescent. I meet 
and marry a man who lives in Hillgate Village, W8, in a mews house. 
I am with child. We have to move. He takes me househunting in 
Clapham and Islington to view gracious townhouses in Georgian 
squares. I refuse to open my eyes. I am a lifer, I tell him. 

To my joy we find a falling-down, semi-detached house off 
Elgin for ;(C385,000 (I have never before put in an article what we paid 
for our house, but at the end. I’ll tell you what it’s worth now and that 
one figure will tell you more than everything in this whole piece). 

We move in, and just after we move, in the mid-1990s, the Big 
Bang deregulates the City and the area takes off like a jump jet. The 
creatives move out and the money rolls in, and since then it’s been 
hard to find the old Notting Hill, sometimes. 

It used to be a place where you wandered out to the market to buy 
some Cox’s apples nestling plump in a green box, and came back 
with a chair or a piece of cracked willow-pattern china; now you go 
out to have your privates manscaped and come back with a Joseph 
shearling coat costing ;(G3,000. 

‘When you live in Notting Hill you’ve already succeeded at what- 
ever level,” says Notting Hill Yummy Mummy, who writes a brilliant 
anonymous blog about the lives of the rich in our parish. ‘It’s no 
longer edgy. It’s established.’ 

I’ve spent the past eight years documenting the rise and fall of 
Notting Hill: the communal-garden adulteries, the planning dis- 
putes, the neighbourly catfights, the competitiveness over weight. 

My new novel. Fresh Hell, also eviscerates (or so I hope) the 
unspeakable new vogue for buying the wrong house in the right 
neighbourhood, and instead of moving, digging down, which has 
been a further blight on Notting Hill. Five householders at the last 
count were putting in double basements in Elgin Crescent alone. 

And if I rang each doorbell in the street. I’d find a pop star (Rita 
Ora) and two successful publishers, John Brown and 
William Sieghart, and the comedienne Ruby Wax, 
but every other house the door would be opened by a 
Filipina, and within would be an NHM (Notting Hill 
Mummy) living on a raw-juice diet with four kids and 
a husband who hamster-wheels in the City. The social 
geometry of Notting Hill has changed utterly. It used 
to be grunge, boho. Now it’s sheeny new money. 

My husband says when you live in a place that you 
can’t afford to shop in it’s time to move. But I won’t. 
After all, the bad thing that’s happened under the 
Westway is the arrival of an organic patisserie selling 
pistachio cronuts. And even though our house is now worth 

million plus, and if we sold it I could afford to shop here. I just 
can’t. My mother’s still just up the road, still painting. 

It’s too late to stop now. □ 

Fresh HelV (£7.99; Penguin) is published on 18 June. 



Left: the 
drawingroom at 
Elgin Crescent. 

Above left: 

Charlotte 
painting Rachel’s 
portrait in 1992 
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NEW SLIPPERS 

Cinderella takes to the stage in a 
revitalised version of a classic ballet 

Christopher Wheeldon revamps Sergej Prokofiev’s 
Cinderella in a magical new version performed by 
the Dutch National Ballet; even the dazzling set in the 
Coliseum is the stuff of fairy tales, and includes a giant 
tree that grows and sways throughout. 
‘Cinderella’ is at the London Coliseum (www.eno.org) 
from 8 to n July, teresa fitzherbert 


Right and 
below: cakes from 
Crumbs Doilies 



FOOD 


PARTY PIECES 

Jemma Wilson’s cakes are the epitome 
of good cheer: raspberry-ripple cupcakes 
and vanilla-sponge pihata cakes 
that cascade with Smarties when 
sliced open. Choose from the 
colourful array at her shop 
near London’s Carnaby Street 

www.crumbsanddoilies.co.uk 
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Clockwise from right: 
Cara Delevingne as a 
mermaid in ‘Pan. 
Wendy illustrated by 
Gwynedd M Hudson. 
An illustration by 
Arthur Rackham. 
The pirate ship in 
Pan. Far right: flying 
to Neverland 


T here are few literary creations that have moved from an 
author’s imagination into the realm of myth. You can 
countthemononehand:ConanDoyle’sSherlockHolmes, 
Ian Fleming’s James Bond - and JM Barrie’s Peter Pan. 
‘The boy who wouldn’t grow up’ made his first appearance on stage 
at the Duke of York’s Theatre on St Martin’s Lane at Christmas in 
1904; the smash-hit play was followed by Barrie’s novel Peter and 
Wendy, published in 1911. ‘I’m youth, I’m joy, I’m a little bird that has 
broken out of the egg,’ Peter tells Captain Hook when the pirate 
demands to know who he is; and his ebullience has inspired genera- 
tions of storytellers and film-makers to make 
Peter’s story their own. 

This summer, Peter Pan comes to the stage in 
two manifestations : a new opera directed by Keith 
Warner has its UK premiere at the Royal Opera 
House in July, and there’s also a revival of the 
original play at London’s open-air Regent’s Park 
Theatre. But it’s not surprising, for Barrie’s tale of 
a lost boy is rich - and odd. 

What is it about Peter Pan that is so enduring 
- and so British.? For that’s another quality he 
shares with Holmes and Bond: as Huckle- 
berry Finn is inescapably American, so Peter 
Pan is both universal and particular to a 
culture. Perhaps Barrie’s story can be seen 
as a burst of bright imagination before 
World War I darkened both Britain and 
Europe; he is an icon of lost innocence. 

In the autumn, a new film will take on 
the legend: Pan, directed by Joe Wright 


Right: an illustration by 
Arthur Rackham from 
Peter Pan in Kensington 
Gardens' by JM Barrie. 
Below: an illustration 
of Peter Pan rescuing 
Wendy by Mabel 
Lucie Attw)ell 


FILM 


RETURN TO 
NEVERLAND 


Three newversions of 
Peter Pan take flight this year 

fi)/ ERICA WAGNER 


■Ui tin jnj- 






{Pride & Prejudice, Atonement, Anna 
Karenina). The film is a prequel, of 
sorts - although it’s set during 
World War II, proof of how mutable 
Peter’s character and situation can 
be. He lives in an orphanage, ‘until 
one dark night, a bunch of pirates 
come bungee-ing through the sky- 
light and whip all children off to a 
fiying sailing ship to Neverland’, Wright says, laughing, 
aware of how strange that sounds. But Peter’s world is a 
refiection of childhood’s magic. ‘The character of Peter felt 
like a superimposition of myself and my son put together. 

‘I just immediately wanted to 
make it for him. And in a way, I 
wanted - this sounds naff, but it’s true 
- to make it for the kid in myself too.’ 

Wright rediscovered Barrie’s novel after 
watching the 1953 Disney animated film 
with his son. ‘I find the book intensely 
moving and incredibly strange; what I love 
about it is this ambivalence toward its char- 
acters, including the hero Peter Pan. He is 

brave and smart and mischievous - we really admire him - but he’s 
a liar, he’s bossy, he’s cocky. All those kind of ambiguities were what 
I wanted to bring to the film.’ 

Pan is part of a long tradition of taking Barrie’s archetypal hero 
and remaking him for a new age. Long live Peter Pan. □ 

Pan is released in cinemas nationwide in the autumn. Peter Pan is at the 
Royal Opera House (www.roh.org.uk) on 24 and 25 July. Peter Pan is at 
Regent’s Park Open Air Theatre (www.openairtheatre.com) until 14 June. 
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PHOTOGRAPHS: © HENRY BOURNE, © WILLIAM COLLINSON/ARNE MAYNARD GARDEN DESIGN LTD, © DEVONSHIRE COLLECTION, 
CHATSWORTH BY PERMISSION OF CHATSWORTH SETTLEMENT TRUSTEES. © CHATSWORTH HOUSE TRUST, DERBY MUSEUMS 
TRUST, © RICHARD BRYANT. THE GARDENS OE ARNE MAYNARD (£45, MERffELL PUBLISHERS) WILL BE PUBLISHED IN SEPTEMBER 



CHATSWORTH HOUSE 


What to see Catch new f ^ / / 

works by the arlrst Pablo / . V 

BronstcSn, including a ■ 
drawing displayed tn 
Chats worth House's 
renowned Old Master's 
Drawing Cabinet. While 

you're there, recline IOD^SNmHB 
an chairs designed by Marc Newson, Thomas 
hteatherwickand more, which are scattered 
around the grounds in the long-running 
exhibition ‘Make Yourself Comfortable'. 

What to do After admiring Oet>orah 
Bowness" trompe I'oeil walEpaf>er installation at 
the exhibition, head to the shop where you can 
buy her designs to decorate your own home. 
Stay at: Chatsworth Estate Holiday Cottages 
(www.chatsworth.orgX from £314 a night 


Left: ‘Endgrain 
by Raw Edges, part 
of Make Yourself 
Comfortable’. Right: 
the Painted Hall 
at Chatsworth 


NOTTINGHAM CONTEMPORARY 



CULTURE 


What to see Head to the Nottingham 
Contemporary, where Pablo Bronstein 
has curated 60 pieces from the 
Devonshire Coflection at Chatsworth. 

At the Welbeck Estate. Rem Koolhaas 
presents a section of his Venk:e 
Biennale exhibition 'Elements of 
Architecture' that Featured the gallery's 
underground ballroom and tunnels. 
What to do Follow in the footsteps of 
Nottinghamshire's literary greats and 
visit Newstead Abbey^ home to the 
young Lord Byron. 

.. Stay at: Langar Hall (01949 
niMra €60559; WWW. langarhall. 

com)j From £110 a night. 


filffji Ihe 
'The 


GRAND TOUR 


Visil iho PasI MidlinKls 
for a modorn take on the 
lassie eullural piigrinia^ 

HELENA LEE 


DERBY MUSEUMS ' 

What to see 
On display at the Derby 
Museums are two rare 

companion paintings of Rome's Colosseum (above) 
by the landscape artist Joseph Wrtght of Derby, who 
was inspired by his own grand tour to create them. 
What to do Explore Haddon Hall's glorious 
grounds designed by Arne Maynard, whose 
breathtaking gardens have earned him a gold 
medal at the Chelsea Flower Show, 
before browsing his range of 
1 Y^k£itshid outdoor Furniture that 

j fy Am uses oak from the estate. 

Stay at: The Peacock at Rowsley 
C01629 733518, www.thepeacock 
atrowsley.com>, from £145 a night. 


A adieictltsfi ^Bynm^s 

poetry. Jhtti 


(jOntenTpCvury, 
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PHOTOGRAPHY CUSTOM-MADE 

From morris dancers to practising witches and pearly queens, the 
idiosyncratic costumes and rituals of Britain’s flourishing folklore 
scene are captured ‘m Bazaar photographer Henry Bourne’s new 
book Arcadia Britannica (£18.99; Thames & Hudson), lucy halfhead 
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TO HARPER’S BAZAAR 
JUST £10 FOR 6 ISSUES 


thlKhTirlcS 


THIS SPECIAL OFFER ENDS ON 1 JULY 2015 
VISIT WWW.HARPERSBAZAAR.CO.uk/JULY15 
OR RING 0844 848 1601 

AND QUOTE OFFER OODE 1BZ10507 


‘After your first six issues, your subscription will continue at the rate of £15 every 
six issues by Direct Debit. For full terms and conditions, see page 168 


PLUS FREE 


This Works In Transit 
Skin Defence SPF30, 
worth 


HOROSCOPES 


The iuture revealed: your essential guide to JULY % peter watson 


CANCER 

22 June - 23 July 

Instead of seeing a blip in a close relationship as a near-disaster, 
think of it as an opportunity to clarify an area of confusion. 

Around 6 July, when the Sun’s opposed by Pluto, you should find 
the courage to express views you’d normally keep to yourself 
It’s possible to do this in a no-nonsense way that shouldn’t offend. 
MOTTO OF THE MONTH Enough is a feast 

LEO 

24 July -23 August 

Why feel guilty if you’re obliged to keep information to yourself for 
a while.? Others will understand that you’ve had to be discreet 
when, in the second half of July, you’re able to disclose the details 
to them. Look forward to taking up a position or adopting a role 
you’ve secretly hoped would one day be yours. 

MOTTO OF THE MONTH Much unhappiness is caused by comparison. 

VIRGO 

24 August - 23 September 

Territory you’ve negotiated singlehandedly in the past would be 
best tackled with somebody reliable by your side. So accept offers 
of support without feeling the need to prove how self-sufficient 
you can be. Once you learn to trust the motives of the other person 
involved, you’ll be surprised at how easily things fall into place. 
MOTTO OF THE MONTH The more laws, the less justice. 

LIBRA 

24 September - 23 October 

Initially you’ll wonder whether to tell others about unexpected 
developments affecting your career or finances. You won’t want 
to sound smug but you should, on the other hand, be pleased with 
all you can soon achieve. Once Mercury hits the high point of your 
chart on 8 July, you’ll see how to disclose some promising news. 
MOTTO OF THE MONTH When all else fails, read the instructions. 

SCORPIO 

24 October - 22 November 

Opportunities opening up before you might not offer big financial 
rewards. But enhance your reputation by showing how well you 
navigate an area that others find baffling. Have no doubt that the 
time and effort you invest will bring dividends in the long run. 
MOTTO OF THE MONTH Dont let whatyou cant do interfere 
with whatyou can do. 

SAGITTARIUS 

23 November - 21 December 

You cannot assume that loved ones and friends will support you 
if you embark on plans they see as fanciful or unrealistic. So be 
prepared to take the first crucial steps on your own, without 
accusing anyone of disloyalty. You might think they’re being 
unnecessarily difficult, but it’s more likely that they genuinely 
want what’s best for you. 

MOTTO OF THE MONTH Life is good. A good life is even better. 

For weekly updates, visitwww.harpersbazaar.co.uk/horoscopes. 


CAPRICORN 

22 December - 20 January 

With others loading so much on to your shoulders, you’ll wonder 
whether you can take the strain. In fact, you’ll find you have all 
the strength and stamina required to make an excellent job of 
whatever needs doing. The only danger is that people will think 
they can make a habit of overburdening you. Put them right. 
MOTTO OF THE MONTH Easy Street is a blind alley. 

AQUARIUS 

21 January - 19 February 

Listen to your instincts when they tell you that you’ll soon have 
to take on a very conscientious or caring role. And make sure that 
from mid-July, your input is acknowledged by people expecting 
you to do a tremendous amount for them. Establish parameters 
outside of which you simply won’t be available. And stick to them. 
MOTTO OFTHE MONTH The first step in avercomingfiaults is to admit to them. 

PISCES 

20 February - 20 March 

The month starts well, with Neptune allied to the Sun, but you 
mustn’t be so distracted by romantic involvements that those in 
authority begin to question your commitment to more serious areas 
of your life. Prove you can divide your time between work and play. 
MOTTO OF THE MONTH Never do your best card tricks for the group 
you play poker with. 

ARIES 

21 March - 20 April 

Having been forced to negotiate complex arrangements, you 
should soon see the fruits of your labours. The Full Moon in early 
July should encourage you to finalise details with those who can 
influence your long-term future. Don’t let emotions show if things 
suddenly take a turn for the better - or for the worse. Stay cool. 
MOTTO OF THE MONTH If money talks, it says nothing worthwhile. 

TAURUS 

21 April - 21 May 

Refuse to be persuaded to travel or attend meetings against your 
wishes. There will be endless talk of plans in which you’ll have 
little interest and you mustn’t give in to pressure to be involved. 

By mid-July, you can hopefully start to focus on secret ventures 
of your own. Until then, make it clear that you’re nobody’s puppet. 
MOTTO OF THE MONTH Praise and criticism can both be frauds. 

GEMINI 

22 May - 21 June 

Once you decide to develop a new strategy regarding finances 
or partnership matters, you must take action. True, others might 
be unnerved, especially if they think they’re in danger of being 
eclipsed by you. They’ll simply have to make adjustments because 
it really is time for you to take decisions that suit you instead of 
everybody else. 

MOTTO OF THE MONTH Achieving starts with believing. 


www.harpersbazaar.co.uk 
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DECORATION 

THE STYLE MAGAZINE FOR YOUR HOME 


EASY LIVING 

Inspiration for a relaxed and happy home 



NEW ISSUE ON SALE NOW 




PHOTOGRAPH: KOTO BOLOFO 



In our Best of British issue, Alexa Chung distills the essence of English style; 
we celebrate the talent of homegrown designers in fashion stories 

shot amid the glorious landscapes of Amherley Castle and Viking Bay; 
and Catherine St Germans unlocks the secrets of Port Eliot, 

her heautifulyet mysterious Cornish home 


JULY 2015 




ENGLAND, 
MY ENGLAND 



Alexa Chimg grew up in the Hampshire countryside, then turned her quintessentially 

British sense of style into an international career. Having forsaken the itinerant life of 
a musician’s girlfriend, she t alks to SASHA SLATER about embracing her different 

roles as a successful fashion designer and bestselling author in her own right 


PHOTCJGRAPHS BY DAVID SLyPBR 
STYLED BY LEITH CLARK 






Jacquard dress, jC2,660, 
Erdem. White gold and 
diamond earrings, 
^ jC3,900, Solange 
^^zagury-Partridge 







hat does Alexa Chung actu- 
ally do?’ is the question I am 
bombarded with when I tell 
friends I am interviewing her 
for Bazaar. This seems unfair, as she is in fact extremely diligent. 
I witness this on our cover shoot which, contrary to appearances, 
takes place on a cold day in a biting wind that drives me back indoors 
after a couple of hours. Not Alexa, though, who poses barelegged 
in the wispiest of summery dresses on, variously, a rowing boat, a 
Pashley bicycle and a frisky grey mare, surrounded all the while by 
a madly excited pack of beagles. While the florists arrange hydran- 
geas in the boat, she lounges goodnaturedly on the grass, chatting 
to the photographer, her upper half wrapped in a Burberry blanket, 
those endless legs, with their Coachella tan, shivering in the weak 
sunshine of an Oxfordshire spring. 

Alexa Chung is a professional model; she started her career aged 
17 and, indeed, she is so comfortable in front of the camera that, as 
she tells me: ‘It’s weird when there’s not one there. Which is a worry.’ 
But she is many other things too. She’s a fashion designer, who has 
just launched her second collection for the California label AG 
Jeans after the first sold out in record time. She’s a television pre- 
senter, once named ‘the saviour of MTV’. She’s a spokesmodel for 
such desirable labels as Longchamp, the French leather-goods 
company; she developed a hugely popular eyeliner with the make-up 
brand Eyeko. And she wrote a bestselling memoir. It. I struggle to 


think of many 31-year-olds who have achieved even a tenth of this. 

But perhaps other people are confused because Chung is slightly 
puzzled herself She describes her career as ‘a shit-show free-for-all: 
I have too many agents and no central person, so I’m the central 
person and I’m already inclined to be quite scatty, so my life has very 
little order to it. But I love it’. 

One of the two secrets of Chung’s career is her effortless style. 
Every time she is photographed (and there is a lens trained on her at 
all times) , she is wearing some utterly beguiling, eccentrically English 
variation on a combination of high-necked governessy top, hotpants 
and men’s clumpy shoes. Combined with her clear-skinned, feline 
beauty, it’s a look that is all her own, albeit one that has spawned 
infinite, occasionally successful, imitations. ‘I think my style is a 
balance between masculinity and femininity,’ she offers, clearly 
struggling to articulate what comes so naturally to her. ‘It’s a sexy way 
to dress because it’s confident. A bad outfit can really get me down. 
If I’m wearing something really normal and boring, it’s like torture.’ 

Her other secret is her popularity with a notoriously fickle but 
lucrative group - young, fashion-conscious women. Like Cara 
Delevingne, she has always been an early adopter of new technology, 
and thus is one of the opinion formers and influencers who play out 
their lives online. ‘I was one of the first people to get on Myspace [the 
social-media platform launched in 2003],’ Chung says, as we sit 
together while the twilight darkens in a chilly but beautiful boudoir 
of Shotover House, the 18th-century manor where we have been 
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jC 3,275, Christopher Kane. 
Leather heels, >C725, 
Nicholas Kirkwood. 
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ring, from a selection, 
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shooting. And her flighty insouciance is perfectly suited to Instagram 
(1.7 million followers) and Twitter (1.5 million followers): ‘I love 
trying to fit a stupid pun into 140 characters just as much as I 
love picking the right filter and caption for Instagram. Those follow- 
ings are unmistakably important. They have an effect on whether 
brands choose to work with you or not. But it seems a bit silly that 
it’s become something to be respected. I mean, it’s just fun isn’t it.?’ 
Yet the reason her followers trust Chung, buy her pussy-bow blouses, 
adorn their eyes with her trademark black flick, and watch her pro- 
grammes, is that, as she says in her deep, throaty, home-counties 
smoker’s voice, ‘I could never do anything that wasn’t genuine. I turn 
down a lot of things. Tech companies approach you to hold some- 
thing in a picture and then say “This is what I want you to write on 
your Twitter.” There are people who 
get away with that and look really cool 
doing it; but I’m just not one of them.’ 

Indeed, there are times when brands’ 
efforts to court her backfire, such as 
when Maker’s Mark bourbon thanked 
her for her vocal enthusiasm for the 
liquor. ‘Do you know what they did.?’ 
she laughs. ‘They sent me a bottle with 
my face etched onto it and I was like 
‘time to stop!’ I’ve been drinking more 
red wine now.’ So no Twitter name- 
checks for Maker’s Mark. 

As for the darker side of the internet, 
inhabited by trolls, ‘I ignore it,’ she says 
calmly. ‘Sometimes I respond, but I try 
not to. I don’t think I need to get involved 
in that. I know it happens to everyone, 
and I don’t pay any attention because 
it’s not relevant to my life.’ She pauses 
a second and then confesses, as if she can’t resist, ‘occasionally 
I write things back if I think it’s funny. Like once I tweeted: “I’m 
signing my book this afternoon. I’m excited to meet you all. 
No tongues.” And someone wrote back “Will you suck me off.?” and 
I replied “. . .well, if you bought the book. . .’” 

A good deal of Chung’s allure resides in her dry, self-deprecating 
wit. Before the shoot starts, she tells a funny story about spending 
a night out with, among others, Leonardo DiCaprio, in New York 


and him mistaking her for a waitress 
because ‘he can’t really see brunettes’. 
He spent the evening ordering vodka 
and cranberry juices from her which 
she, being one of the good guys, duly 
went, queued and paid for. 

These days, Chung spends half her 
time in New York and half in London, 
a result, she says, of her contrariness: 
‘I don’t like being told what to do,’ 
she explains. ‘And I don’t want to be 
penned in. I don’t want to feel I have to 
be anywhere. Sort of like, “Oops, you 
thought I’d be here, but I’ll sort of., 
vanish.” I am quite restless. It makes 
me a nightmare to date, I think.’ 

This restiveness is ‘a product of having grown up in the middle 
of nowhere’, she tells me. ‘I grew up in Privett in Hampshire in a field, 
and I spent so long there just imagining and imagining and imag- 
ining what I would do if I lived not in a field, that as soon as I got 
out I ran straight to London.’ The daughter of a part-Chinese 
graphic designer and a housewife, she was a bright student at 
school, and had a place on an art-foundation course in Chelsea and 
another to read English at King’s College, London: ‘I couldn’t decide 
which to do,’ she explains. So, hating to be pinned down, she ditched 
both and spent two years modelling while studying the Meisner 
technique of acting, ‘but my acting teacher said I was too defiant and 
interested in entertaining the class. . . which is perfect for TV’. 

Success on Popworld, a music TV show known for its cheeky 
interviews, led to a whole slew of popular programmes for Channel 
4. At the time she was dating Alex Turner, the frontman of Arctic 
Monkeys, and photographed everywhere in her exquisite gamine 
wardrobe. What more could she want.? ‘I’m not materialistic,’ she 
says. ‘It’s not about making money. But I’m excited to explore 
different things.’ So, instead of staying in London, she set off for 
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New York and a stint on MTV. Turner 
moved as well, and they lived together 
as a dream celebrity couple. She was 
supported during this time by a group 
of close friends that she calls ‘Team 
Evil’. ‘It was this international crew of 
young women; basically groupies,’ she 
recalls. They kept their volatile part- 
ners in thrall by being tough on them. 

Chung doesn’t really discuss her 
relationships (her current one is 
rumoured to be with the Swedish actor 
Alex Skarsgard) but she does offer hints 
as to why she and Turner broke up. 

During the presentation of her new 
‘quintessential^ English’ line of clothes 
for AG Jeans to fashion journalists the day before our shoot, she 
shows a sweatshirt with the words ‘Sacred Monster’ on it and tells 
the audience: ‘This is from a book I was reading, about lead singers 
being sacred monsters. They’re put on a pedestal because they’re 
so revered for being amazing and they’re sacred beings and that 
attention turns them into monsters. I’ve given them up now, so it’s 
fine, but I really love that phrase.’ She broke up with Turner in 2011. 
The girls of Team Evil, she says, ‘are all old now. We’re not dating 
rock stars any more. Half of them have had babies’. 

Chung, though, is still youthful and colt-like - so much so that 
she has been criticised for acting as ‘thinspiration’ for anorexic girls 
on the hunt for images of super-slim celebrities to emulate. ‘I have 
to be very careful how I talk about this,’ she says slowly. ‘Because it 
will go all over the internet, whatever I say.’ For the first time since 
we started talking, she’s picking her words. . . ‘I’m the beanpoliest of 
the Chungs,’ she offers. ‘But I’m also the tallest. At school my nick- 
names were Anna Rexa, Skeletor and Olive Oyl and I thought, “Oh, 
I can’t wait to grow up and have people not take the piss out of me 
for having skinny legs.” But,’ she says, gaining vigour again as she 
sips tea (she begged for a biscuit but the crew ate them all during the 
day-long shoot), ‘I understand my impact as someone that young 
girls might look up to and try to emulate. I feel bad that they could 


think that this [Alexa’s slimness] is a good idea. Daisy Lowe is my 
ideal of beauty. I would love to look like Daisy. But I’m confident and 
I’m not ashamed of my body in any way. And I don’t want to take 
responsibility for other people. So, while it saddens me that I might be 
used as thinspiration, and that’s very depressing, I also want to preach 
that you should be confident in yourself And I think I look fine.’ 

Chung’s skin glows with health but she does discern some visible 
physical signs of growing up: ‘I’ve got a couple of grey hairs and I’ve 
been doing more ballet. Well, it’s sit-ups with ballet shoes on, but 
I love the shoes.’ As for Botox, fillers and any of the seductive anti- 
ageing treatments on offer to women in her position.? ‘No! I can’t! 
I would never. I saw Patti Smith the other night and she definitely 
hasn’t had any Botox and she looks 
cool. I’m not anti, because there are 
people who have had it done who look 
really good. But if I can’t even be 
bothered to brush my hair, I don’t think 
I should start getting face work and 
worrying about that. I think it would 
look a bit try-hard. Being excitable and 
passionate is what makes you look good 
because if you’re engaged in what’s 
going on, you radiate youth.’ 

Perhaps these are part of her attrac- 
tion - that passion and self-belief - but 
she says she’s more laid-back now 
she’s over 30. ‘I used to worry. . . I used 
to be terrified of the idea that I wouldn’t 
have something to do the next day. 
I have to have something to occupy 
my time. And then I’d worry about how 
many different things I juggle and 
how I was going to fit everything in. Worrying. Worrying about 
whether this person was OK. And now I’m like, “If it doesn’t work 
out, that’s OK.” I’m less generally anxious. And I’ve learned that 
there are a bunch of themes in life that happen to everyone. So if 
a friend is going through something, or I am, I think usually it’s fine 
in the end. Except when it isn’t.’ 

Dusk has fallen and Chung’s car has arrived to take her back to 
London to sprinkle her very British version of stardust at a party. 
The day may be over but London’s most industrious It Girl is still 
hard at work. □ 
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Delicate dresses in lace, tulle and feathers - 

perfect for very British summer adventures 
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Oh we do love to be beside the seaside - as long as we have a soft jumper or 
wool coat to team with a mix of summer cottons and si lks ... 
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IN ARCADIA 

Port Eliot is a retreat of tranquillity and magic for its chatelaine, CATHERINE ST GERMANS, 
yet one which she transforms for the four summer days of its festival 

into a fantastical pleasure ground of music, drums and laughter 




Clockwise from left: 

the Regency Big 
Kitchen at Port Eliot. 

Roo in the ‘Room 
Opposite’. The 
Drawing Room, with 
chandelier by Michael 
Howells, a friend of 
Catherine St Germans 




D O you go to church, Lady St 
Germans.?,’ a newly installed 
vicar of St Germans once 
politely enquired of my hus- 
band’s grandmother, Nelly. 

‘Yes, every Christmas,’ came the reply. 

‘And you, M’lord.?’ 

‘Rather less often...’ the eighth Earl, Montague Eliot, replied 
distantly, turning his face towards Port Eliot Park, his preferred 
place of worship. 

At the top of the main staircase of Port Eliot, past the portrait of 
the children of Charles I, past the Violet Room, past the painting 
of the harbour at Messina and through the red baize doors, their 
crimson coverings long ago faded a deep shade of raspberry, you 
will find a door on your right to the bed- 
room known as the ‘Room Opposite’. No 
one knows quite why it is called that - ‘It 
just is,’ I was once told gruffly by the old 
housekeeper, Rita. But I have wondered 
about it for a long time and now, I think, I 
know. With two windows, one with a deep 
window seat, it is the only room in the 
over 100 in the house with a perfect, unin- 
terrupted view of the magnificent park, 
landscaped by the 18th-century gardener 
Humphry Repton for the first Lord Eliot 
during the Age of Enlightenment. 

The room was last decorated in 1953, 
when my husband’s guardian Diana Makgill 

chose the wallpaper of dancing ladies and lined the bookshelves 
with works by writers including Rosamond Lehmann and Elizabeth 
Taylor, books that are all still there. The bed is soft, and perfect for 
one. Sometimes on summer nights, when I can’t sleep, I creep down 
the corridor from our bedroom on the other side of the house and 
slip into bed in the Room Opposite and fall asleep with the windows 
and shutters open, the curtains only half drawn. At dawn, the sound 
of the woodpigeons in the trees outside and the pale first light usually 
waken me. I get out of bed and, sitting there on the window seat in 
the Room Opposite, there is no better place to watch the misty 
languor of Port Eliot Park and the estuary beyond. 


Once a year, 
the park 
becomes a 
field of 
dreams 


At that time of morning, 
before anyone else in the house 
is awake, the sky is as pale as a 
grisaille painting and the mist 
rises in waves across the grass, 
wrapping itself around the oak- 
trees planted by Repton over 
two centuries ago. Most morn- 
ings, the dew wets the slates in 
the courtyard below. As the sun 
rises towards Plymouth, the sky turns from 
blues and greys to pink, and the courtyard 
slates reflect the shadows from the clouds 
skimming across the sky. Look right and 
birds dart in and out of the creeper covering 
the darkened West Wing of the house, 
branches covering all but a few of the old 
bedrooms, formerly inhabited by servants, 
now disused. Glance left and you can see 
St Germans tidal estuary through gaps in 
the trees and, in the far distance, undulating 
hills and woods. A first-time visitor waking 
up to this view could think they had arrived 
in a near-perfect elysian landscape. 

In the foreground, there is a meandering 
drive, which, if you followed it, would take 
you to the estuary, streams, waterfalls and 
vast rhododendron and azalea gardens surrounded by ancient laurels. 
Slate-paved paths lead to a maze of copper beech, a rose-filled 
walled garden, a greenhouse scented by Hawaiian exotics, an exqui- 
site Orangery and a Norman church that was once the cathedral for 
Cornwall. The park and gardens of Port Eliot are more than a mere 
backdrop. Like the landscape in any Daphne du Maurier novel, they 
are as crucial to the story of Port Eliot as the ancient house (believed 
to be the largest in Cornwall) or any of the 
main characters. 

Once a year, the park becomes a field of 
dreams, when Port Eliot Festival takes 
place. If you look out of the Room Opposite 
window during the festival, you will see 
tepees, yurts, stages, bars, lavatories, a 
shower block, a merry-go-round and hun- 
dreds of people. You will smell fire smoke. 
You will hear music, drums and laughter. 
We work all year to turn our green fields into 
a small city, and if the crew and I get it right, 
those fields become fantastical ones; a place 
where people leave their normal selves at the 
gates and turn into anything they like. More 
than 8,000 people come every year to Port Eliot Festival, enticed in 
no small part by the landscape. And my home is their home. (And if 
you don’t feel that way, I always think, you shouldn’t be running a 
festival.) Looking out onto the site feels like looking onto Brigadoon, 
a place that comes out of the mists once a year. If you leave, it will 
disappear and the enchantment will be broken. □ 

Port Eliot Festival ( www.porteliotfestivalxom) ,from 30 July to 2 August. 
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Clockwise from above: 
Port Eliot House, with 
St Germans Church in the 
background. Catherine 
St Germans in the Library, 
now the main office for the 
festival. The Lobby, last 
papered in the early 19th 
century, and main staircase; 
the portrait to the far right 
on the stairs is of the children 
of Charles I, after Van Dyck, 
by Adriaen Van Diest. The 
Green Room, decorated 
with Victorian wallpaper 
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Left: the park, designed by 
Humphry Repton in the late 
1790s. Below: Catherine 
St Germans wearing 
vintage Zandra Rhodes 
in the Conservatory. 


Below, from left: an 
early-18th-eentury 
Dutch seascape. The 
Round Room, designed 
by John Soane, with 
a mural by Robert 
Lenkiewicz. Opposite: 
a dressing-table in the 
Green Room, with two 
hats by Stephen Jones, 
left after the milliner 
attended the festival 


^ .. ^ ‘ iZ 








La 








Our everyday beauty ritual, ^^tra^rdinary! 


FALL IN LOVE WITH EXTRAORDINARY OIL 

JUST A TOUCH AWAY FROM BEAUTIFUL SKIN 



n AMAZING!!I ThltS 15 AFASULOLIS 
• FACIAL OIL THAT IS LIGHTWEIGHT, 
NOK-GREASY and SMELLS DIVINE. *» 
Oh BLACKBURN 


ti MAKES MV SKIN LOOK AMAZING - 
1 WOULD GIVE IT 6* IF I COULD. *» 


Victofa COLCHESTER 


« I ABSOLUTELY LOVE 
THIS CREAM! I'VE 
USED IT UNDER THE 
OIL AND IT LOOKS LIKE 
MY GLOW IS BACK. M 


NEW 

Light 

Rebalancing 
Oil for 
Summer 




Zeala DARTFORD 


EXTRTORDINARYOIL 


■ INTENSELY nourish WITH MOISTURE ■ ILLUMINATING RADIANT LOOK ■ CASHMERE SOFT FEEL 


“Nielsen Value and Unit Sales Jan-Sei>t 2014 


L'O REAL 

PARIS 



VICHY 


LIFTACW 

I U P H £ W| f 


OUR ADVANCED DAILY CARE THAT TARGETS 
THE SIGNS OF AGEING AS THEY APPEAR. 

J NEW / 

LIFTACTIV supreme;. 

SMOOTHING AND FIRMING, DAY AFTER DAyJ 


An^eryd^y moiSturisGr formulated, with a unique assodatioi 

3D optical correctors t Rliamnosa j|^. Proven to make skin 
firmer and wrinkles 


j.ir smoother day after 


SENSITIVE SKIN 

VlOtir THERHA1. SPA WAIEH 

Np PARABENS 


i 


order* 

collect 


Save 25% on Vichy Liftactiv 

Order tiy 6pm end collect fdr free tomorrow from midday. 



let^ feel good 


AvHiBblo 9t largef vtorn fo the Ul< from 10.06.1S unlil 0? .07.15^ SubjecI to wvla^ilifv- 
See www.l>Doti.ccniVOcr-dertodey»ollecftDmDrrow for full termu; Ei conditio ns -a bout the OfOef h CollHt service. Geegrephical exf^ufiocs apply. 


PHOTOGRAPH: COURTESY OF VALENTINO 



BEAUTY 


Edited by BLOOMFIELD 


wmk 






iBwm 







1 

? THE LONDON 

LOOK 

British stylist Guido 

Palau’s hair design at 
the Valentino Haute 

Couture S/S 15 show 

The British make-up artists and hairstylists 
creating heautytrends around the world. 

Plus, the capital’s skincare gurus; 
and howto he an English rose 
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From far left: 

Sam McKnight’s hair 
for Mulberry A/W 13. 

Kate Moss on the 
Vivienne Westwood 
A/W 95 catwalk. 
Right: Chanel A/W 15 


KSTAGE 


H Their magic brings fashion’s biggest shows to life 
Britain’s biggest beauty stars reveal their secrets 


‘Hair should look like you can 
touch it and should never look 
frozen,’ says McKnight. ‘Even if 
the style is perfectly sleek, I have 
to get my hands in there and give 
it a little texture.’ It’s a philosophy 
he has put into practice since he 
trained at the Molton Brown 
salon in London in the 1970s, 
and has used throughout the 
decades since, backstage and 
editorially. For inspiration, 
McKnight looks to his beloved 
garden: ‘I love the seasonal 
changes and the preparation you 
have to do for the months ahead 
- it fits perfectly with what I do.’ 


Tecni Art 
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1 £14.99 

_ L’Oreal 
Professionnel 


il Dryspun 
Finish, £21.50 

Bumble and 
B Bumble 


Above: McKnight’s 
work for Chanel 
Haute Couture 
S/S 15. Below: 
Chanel Cruise 13 


Salt 

Spray, 

£11.18 

Fudge 


M Dry 
Texturizing 
Spray, £38 

S Oribe 


Clockwise from left: Lily 
Donaldson at Philosophy 
A/W 15. McKnight with 
Karlie Kloss at Balmain 
A/W 15. Cara Delevingne 
at Mulberry A/W 13 


PHOTOGRAPHS: BENOIT PEVERELLI/COURTESY OF CHANEL. COURTESY OF SAM 

Mcknight, catwalking.com. jason lloyd-evans, anna bauer, Stephanie colgan, 

GREG HARRIS/COURTESY OF DIANE KENDAL. GRAHAM WALSER/HEARST STUDIOS 



Clockwise from right: 
Guido Palau. A look 
from Valentino A/W 
14. Two looks from 
Valentino S/S 12. Dolce 
& Gabbana S/S 15 


Palau’s first big break came with 
George Michael’s ‘Freedom’ 
video; he subsequently worked 
with the legendary photographer 
Richard Avedon on Versace 
campaigns and is now responsible 
for the beautifully elegant braids 
seen at the Valentino and Dolce & 
Gabbana shows each season. The 
Redken Global Creative Director 
says the most important 
lesson he’s learnt is that, ‘with , 
inner confidence you can 
work any hairstyle. It’s 
something money can’t buy, 
but it is what draws us to the 
actresses on the red carpet’. 


Wind 
Blown Dry 
Finishing 
Spray, 
£15.80 
Redken 


Quick Tease 15 
Backcombing Finishing 
Spray, £15.80 

Redken 


r 


£ ^ 





Kendal is renowned for her 
‘no make-up’ make-up look; a raw 
rather than flawless beauty influenced 
by Nineties minimalism. The key to 
perfecting this approach, 

Kendal explains, is ‘using 
foundation lightly only 
where it’s needed and 
really blending it out, so it I 
doesn’t sit on top of skin. 

Finishing with highlighter 
on the high points of the 
face adds structure and 
P brings the skin to life’. 


Diane Kendal 
baekstage at 
Jason Wu S/S 12. 

Left: Proenza 
Scbouler S/S 15 


[ Terracotta S 

Joli Teint ^ 
Powder ^ 
Duo, £35.50 L 

Guerlain T« 


Creme Stick 
Liners, £12.50 
each MAC 


Lait-Creme 
Concentre, £20 

Embryolisse 

at Cultbeauty.co.uk 





Shine 

Lover 

Lipstick, 

£21 

Lancome 


Above right: Lisa 
Eldridge. Far right: 

her make-up for 
Rosie Huntington- 
Whiteley on Bazaars 
September 14 cover 


Secret 

Camouflage, 

£26 Laura Mercier 


Below: Pat McGrath 
at Dolce & Gabbana 
S/S 10. Right: 
Givenchy by Riccardo 
Tisci A/W 15. Below 
right: Josh Wood’s 
colour at Prada S/S 14 


Color 

Touch 

Walla 


I Radiant 
Shine Hair 
Treatment 
Oil, £12.50 

Josh Wood 

at Marks & 
Spencer 


While he’s known for his A-list clients, the 
hair colourist Josh Wood regularly works 
his magic backstage, transforming models’ 
looks at shows including Prada and Celine. 
In the past two seasons, a new kind of 
clientele has developed. ‘The “Frow” is 
almost as important now, and clients come 
in to have their hair coloured just because 
they’re going to the Louis Vuitton show,’ he 
says. To give your tresses a fresh update. 
Wood recommends ‘small, precise 
highlights to give hair a pixelated finish’. 


PAT 

McGrath 


- Blending 
Wand, 
£12.50 

Josh Wood 

at Marks & 
Spencer 


The internationally 
renowned doyenne of 
make-up, McGrath sets 
the beauty trends season 
after season. The model 
Coco Rocha says of her: 
‘She taught me to use 
my fingers to apply 
everything, from my base 
to eyeshadow. Even 
with strong lipstick 
shades, pushing them 
on with a finger gives 
an even finish and makes 
my lips look fuller.’ 
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Infusion De 
Rose Nourishing 
Oil, £43.50 

Laura Mercier 


Below: Gajiand 
with Alexander 
McQueen and 
Kate Moss 
before the 
designer’s S/S 
01 show. Right: 
Giambattista 
Valli A/W 15 


JLfLIEN MACDONALD 
VAL garland kit 


While always original and 
unexpected, at their core 
Garland’s looks have a 
beautiful simplicity. ‘A slash of 
colour on the eye or a stain 
on the lip creates interest and 
intrigue,’ she says. While you 
may be tempted to recreate the 
dewy skin from the Mary 
Katrantzou show, some of 
her most creative work is at 
Vivienne Westwood Red Label, 
where bright yellow eyebrows 
and caricature red lips formed 
the S/S 15 look. ‘You wouldn’t 
replicate these,’ she says. ‘Or 
would you.? Aren’t we all just 
living our own stories.?’ d 




Unlimited 
Found^liOtl . 
SPF15, £14.9ft 

Kiko 




Above left: Julien 
Macdonald S/S 15. 
Left: Giambattista 
Valli A/W 15. 
Above right: Mary 
Katrantzou S/S 15 


Double Wear 
Zero-Smudge 
Volume + Lift 
Mascara, £21 i 

Estee Lauder 


Amazing 

Concealer, 

£19.50 

Amazing 

Cosmetics 
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BEYOND 

EACIAES 


London’s best skincare experts combine 
science with a more holistic 


By SOPHIE BLOOMFIELD 

Photograph by DAVID SLIJPER 


f you can do it yourself at home then it’s a 
waste of time for me to do it in the salon,’ says 
Vaishaly Patel, neatly getting to the crux of 
what sets aside the inner circle of skincare 
gurus from your average facialist. 

‘Please don’t call me a facialist,’ says Nigma 
Talib, whisking a tingling decongesting peel off { 
my face with a steamy muslin and massaging in I 

a botanical serum (custom blended in an 
advanced Swiss skincare lab) with an LED 
device. Yes, Talib ’s precise diagnostic eye and 
deft hand work directly on the skin, but it is only 
in this respect that her treatments resemble 
traditional facials; Talib is a naturopathic 
doctor and treats the skin via nutrition and 
supplements as much as with peels and serums. 

Indeed, this elite group of experts is taking 
facials to the next level by marrying scientific 
knowledge and ability (laser, LED, IPL and 
medical-grade peels to treat issues such as 
broken capillaries, pigmentation and scarring, 
for example) with a shared wisdom that - as 
Talib observes - ‘good skin starts from 

the inside; it is beyond beauty products alone’. Part 
aestheticians, part nannies, part gurus, they 
whip you into shape from the inside and 
out on a quest to get your skin looking its 
best, with bespoke facial treatments that 
combine the most effective hi-tech and 
holistic methods. 

Expect to be informed and inspired 
(not to mention deeply relaxed) by their 
attention to diet, cranial osteopathy, 
energy work, detoxification, acupressure, 
aromatherapy, massage, lymphatics and 
Chinese face mapping. As Alexandra Several 
says, ‘th^. kin’s health depends on how efficient 






the 


IS 


modern stealth 
wealth of beauty 
in action 


our bodies are at detoxifying, how well 
toned and lubricated our muscles are, the 
efficiency of our digestive system and our 
ability to deal with stress’. 

Despite enviable client lists, these 
experts are resolutely low-key. Quietly 
working their skincare alchemy at boutique addresses, the only 
clue to their status is how hard it is to secure a booking. Little 
wonder, since a significant portion of their time is spent behind the 
scenes on film sets, at fashion shows and preparing for the red carpet. 
While it used to be all about the big-name make-up artist, having 
your skincare guru on hand to refresh your radiance with a deep 
exfoliation and a quick lymphatic massage is the modern stealth 
wealth of beauty in action. 

Can seeing them turn you away from Botox.? I’d wager it can; but 
more relevant is the point that Botox is no replacement for the magic 
that these skincare treatments deliver. Yes, it can erase the lines, but 
as Teresa Tarmey explains: ‘Rejuvenated skin, approached both 
internally and externally, is ultimately the only thing that makes 
you look younger.’ 
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The Beauty 
Cream, £85 

Georgia 

Louise 




Anti-Ageing 
Nigh:t Cream, 



THE DIFFERENCE 

IS CLEAR 

The new beauty gurus 




Extraordinary 
Rebalancing 
Facial Oil, 
£19.99 

L’Oreal Paris 



THE BEST FOR 
BEAUTY 
FROM WITHIN 

NIGMA TALIB 
Talib brings her work as a 
naturopathic (doctor to every 
client. Blood tests to i(dentify 
intolerances, plus counselling 
on (diet are a norm, alongsi(de 
peels an(d laser work. 

77 Lambton Place, London WII 
(020 7792 8073; n/n/uv. 
healthydoc.com). From £175 
for 60 minutes. 


Foe 

ui 


Focus 

Frown 

Serum, 

£121 

Environ 
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THE BEST FOR TREATING 
PIGMENTATION 
AND SCARRING 

TERESA TARMEY 
As well as lymphatic massage, Tarmey 
€?ccei5 in treatments that employ fractional 
Jaser. peels and LED light. ‘Pigmentation, threact 
veins ancJ resurfacing are my thing,’ she says. 
92 Fellows Road, London NWS (07932 
227092; www.teresatarmey.com). 

From £120 for 45 minutes. 


THE BEST FOR 
IMMEDIATE RADIANCE 

VAISHALY PATEL 
Patel focuses on the release of 
stress - alongsi(de glow-improving 
micro(dermabrasion - as the secret 
to beautiful skin. Her unrivalle(d 
skin expertise is easy to pinpoint; 
less easy to (define, yet equally 
potent, is her healing touch, 
base(d on cranial osteopathy. 
‘Everything stems from your 
peace of mincJ,’ she explains. 

57 Paddington St, London Wl (020 
7224 6088; www.vaishaly.com). 

£250 for 55 minutes. 



Good 


ja aasyg Genes 
— Treatment: 

SUNDAY 

Sunday 



THE BEST FOR A LIFTED LOOK 

SARAH CHAPMAN 
Sarah Chapman’s warm manner is 
as charming as the perfect glow she’ll 
give you, thanks to a combination of 
massage and hi-tech lifting (devices. 
106 Draycott Avenue, London, SW3 
(020 7589 9585; www.sarahchapman. 
net). £165 for 90 minutes. 


Skinesis 
Morning 
Facial, £46 

Sarah 

Chapman 



Facial ^ash, £4S 
Vatihaly 



THE BEST FOR SCULPTING 

NICHOLA JOSS 
The queen of intensive facial mass-affe, 
Joss offers what is best (deTc’rtb^d as 
‘nee(dle-free Botox’. Signature to her 
treatment is massage from within the 
mouth to lift the cheekbones: bor(derline 
painful, but incre(dibly effective. 

4 Holywell Lane, London EC2 
(Jossbeauty@gmall. com; www. nicholajoss. 
com). £250 for 60 minutes. 







Therapist’s 
Secret Facial 
Oil, £17.50 

Sanctuary Spa 


THE BEST FOR 
NATURAL 
ANTI-AGEING 

ALEXANDRA SOVERAL 
With a focus on (detoxifying 
and toning using a tailorecJ mix 
of (dry skin brushing, lymphatic 
massage an(d han(d-blen(de(d 
aromatherapy procJucts, 
Several’s natural treatments 
help recJuce the signs of 
ageing. The Skin Revolution 
Workshop provieJes an 
e(ducation in her methocJology. 
97d Elgin Avenue, London W9 
(020 72663577; tvtviv. 
aiexandrasoveral. cq. ufO- £250 
for 90 minutes. 


THE BEST FOR 
ADULT ACNE 

DEBBIE THOMAS 
For skin plague(d by persistent 
pore blockage, Thomas is 
secon(d to none. She employs 
peels and careful extraction to 
(decongest, and LED to calm 
inflammation - plus she 
provi(des skincare and lifestyle 
a(dvice for between treatments, 
305 Brompton Road, London 
SW3(020 71189000; 
WWW. debbiethomas. co. uk). 
£300 for 30 minutes. □ 
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Forever 
Voung Eye 
Cream , £39 
Sovsrtf 



Hydrating B5, £59 

SkinCeuticals 
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Lip & Cheek 
Bloom in 
Peony, £24 

Burb«^ 



Cheek Palette 
in Pink, £34 

Bobbi Brown 






/_% t the age of 18, 1 lived for a time in California, 
^ J- m embracing both the lifestyle and the look. With 

I fl a can of Sun-In hair lightener and a bottle of Ambre 
^ j ^ Solaire SPF-zero oil I chased a honey-toned, 

bleached Californian dream, only to have everyone I met 
call me ‘the English Rose’. Pale and pink was not the 
vision I had in my head. 

Fast-forward a few decades, and when I think of my 
sun-dried West Coast contemporaries, I can only thank my English 
roots and a lifetime of cool, wet weather. It is a particular creamy 
quality of skin that epitomises the English rose and that leaves 
those who grew up in colder, drier or sunnier climes envious of 
our complexions. 

The make-up artist Andrew Gallimore is an expert on how to 
achieve a similarly dewy finish. His secret is in layering 
water-infusing hydrating serums and masks until ‘the skin is full up’. 
Gels and lotions work best, rather than 
heavy oil-based creams; Dior’s Hydra 
Life Pro Youth Sorbet Essence, and By 
Terry’s Hydradiance Serum are 
excellent. Or, for a more moisturising 
product, Laura Mercier’s Flawless 
Skin Infusion de Rose Nourishing 
Creme leaves skin soft and rose- 
scented, without a hint of shine. 

Continuing the theme, make- 
up bases should leave a glow rather 
than providing total cover-up, and 


HOW 


BEAN 

ENGLISH 

ROSE 


IT' 


£65 

Creme de 
la Mer 


This month, NEWBY HANDS 
('iiibiacos ll'i\vl«'s.s natural ht'aiitv 





i 


in 
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Dior 




■Cl* 


£75 

By Terry 
iTTEi 



no one does this better than 
Burberry. I love its Fresh Glow 
skin finishers (although Giorgio 
Armani’s new Luminessence BB 
Fluid is now joint favourite), while 
the Fresh Glow BB Cream, ;(C30, and 
Foundation, ^34, leave skin beauti- 
fully radiant rather than made-up. 

Another second-skin favourite 
is Creme de la Mer’s The Reparative 
SkinTint SPF 30; and Aerin’s 
Fresh Skin Compact, ;<C37, is my 
summer stand-by for keeping skin 
looking nattuaJly gCiod. YSL’s Bronzing Blur is a new discovery that 
is also perfect fer warm weather, as it transforms shiny skin to a 
velvety matte. 

Achieving the finishing touch of a rosy fiush for lips and cheeks 
has never been easier or come in such a choice of textures, from 
Nars’ Dual Intensity Blush in Adoration and Tom Ford’s 
Cream Cheek Colour in Pink Sand, to Chanel’s 
Sheer Colour Stick Blush in Neuilly. Exactly 
matching lips to cheeks looks lovely. Use 
either a cream blusher or lipstick on both, 
blending it along cheekbones or, even better, 
under them in a prettily rose-toned contour. □ 





J 




Luminessence 
BB Fluid, £30 

Giorgio Armani 
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The New Collection 





Sisley s sun care innovation to protect 
! the skins youth and beauty 

“Tr^cise sun care filters for optimal protection against UVA & UVB rays 
New hydrating and anti-free radieal active ingredients** for reinforced protection of skins cells 
Water resistant formulas, easy to apply textures which are imperceptible on the skin 


*helps protect the skin against the eflfects of photo-aging 
(lines, dark spots, dehydration, slackening of the skin) ** in \ 


PARIS 


sisley-paris.co.uk 






The new online 
product review site. 



...that knows which jl, 
vacuum cleaner willi 
ally shift the dog haih 




re 




Start your £l trial now 

Put GHI to the test: call 01858 438413 or visit 
goodhousekeeping.co.uk/institute/bazaarjul 


This offer is valid for new subscribers only, when paying by direct debit only. At the end of your 30 day trial, your subscription will continue automatically at the rate 
specified in the offer unless you tell us otherwise during your trial. For full offer details and full terms and conditions visit www.hearstmagazines.co.uk/gh/1GH10505. 
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Nepean’s Cottage on 


PHOTOGRAPH BY HARRY CORY WRIGHT 


the Flet? Estate, Devon 


AND 


there s really no need to leaveM;hese shores 

to have an idyllic 1 










THIS SCEPTER’D ISLE 












BEST FOR: LONG DAYS ON THE BEACH 
THE FLETE ESTATE, DEVON 

Every year, for two blissful weeks in August, our entire extended 
family (cousins, grandparents, friends and in-laws) decamps to 
the south-Devon coast for our annual summer holiday. We take 
a cottage on the privately owned Flete Estate in the South Hams 
(which lies roughly between Dartmoor and the sea), whose 
woodlands, pastures, ancient pines, salt marshes, carpets of 
bluebells and exquisite coast enfold the beautiful Erme estuary. 
The jewel in its crown is undoubtedly Mothecombe Beach. 
This unspoilt and wonderfully wild strand lends itself to the 
most idyllic family experiences: crabbing and shrimping in the 
rock pools, bodyboarding in the waves and playing cricket on 
the sands. The fact that it is only accessible via a narrow wooded 
pathway just makes it all the more special. Unsurprisingly, this 
quintessential piece of nostalgic English summers has acted as the 
backdrop for many films, including International Velvet (1978), Ang 
Lee’s Sense and Sensibility (1995) and my particular favourite, the 
1997 remake of Daphne du Maurier’s Rebecca, which featured 
the spooky boat house. On a sunny day, this is the kind of place 
that makes you realise just how beautiful a British summer can be. 
SARA PARKER BOWLES. PHOTOGRAPHS BY HARRY CORY WRIGHT 
The Flete Estate (www.flete.co.uk) , from £450 a cottage 
fora three-night weekend. 


Clockwise from top: 
Mothecombe Beach 
on the Flete Estate. 
The Beach House. The 
Mothecombe Estate. 
The sea view from 
the Beach House 


Tlie finest countn; 

seasiife and city escapes our islands have to offer 
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THE BEST EOR: A GIRLS’ 
WEEKEND 

SALCOMBE HARBOUR 
HOTEL, DEVON 

Don your Breton stripes and espadrilles for a 
trip to the pretty town of Salcombe - which 
hugs a harbour on the Kingsbridge estuary in 
South Devon - and make a beeline for this 
sleek waterfront retreat. A calming palette of 
nautical blues, creams and greys was unveiled 
after recent refurbishment, and there’s now a 
superb spa with a heated indoor pool, Jacuzzi, 
steam rooms and five Espa treatment pods in 
which to unravel from the daily grind. Chef 
Alex Aitken’s the Jetty restaurant serves up 
luscious seafood, with the Crustacean Bar 
offering the freshest specimens; or land your 
own supper from a powerboat with the ‘Catch 
It, Cook It, Eat It’ cookery class. Light-filled 
rooms have balconies for yacht-watching, or 
you can climb to the rooftop terrace for 
afternoon tea or cocktails and an equally 
enchanting view. LUCY HALFHEAD 
Salcombe Harbour Hotel ( 01548 844444; 

www.salcombe-harbour-hotel.co.uk), 
from £425 a night in a Water View room. 


THE BEST EOR: EOODIES 
BELMOND LE MANOIR AUX 
QUAT’SAISONS, OXFORDSHIRE 

Raymond Blanc’s superb two-Michelin-starred restaurant is the stuff of 
legend - a place for landmark celebrations and special occasions, 
serving some of the very best French cooking in the country. But it also 
offers other delights to gourmands who come to stay at the hotel 
(all the better to relax after dinner in this supremely comfortable 
manor-house). Loveliest of all are the garden 
suites, tucked away from the main building, 
with their own beautifully planted terraces 
and borders; while Blanc’s two-acre walled 
kitchen garden is a delight to behold, with 
verdant plots of vegetables, herbs and wild 
mushrooms, to ensure the freshest organic 
ingredients for the restaurant chefs. Beyond 
lies a peaceful Japanese tea garden and an 
English water garden fed by natural springs, 
alongside orchards, topiary, flower borders 
and a croquet lawn for anyone who wants to work up an appetite before 
teatime. Needless to say, the cakes are as memorably delicious as 
everything else served here. . . JUSTINE PICARDIE 
Belmond Le Manoiraux QuatSaisons ( 01844 278881; www.belmond.com/ 
le-manoir-aux-quat-saisons-oxfordshire),from £555 a room a night B^B. 


THE BEST EOR: BOOK-LOVERS 
OLD PARSONAGE, OXFORD 

Much loved by academics and authors speaking at the Oxford Literary Festival, 
this hotel has one of the most popular restaurants in the city; but book a room 
on the refurbished top floor, and you’ll find a quiet eyrie with a view over the 
ancient church of St Giles next-door. The Old Parsonage dates back to the 17th 
century, and still has its original oak front door and stone fireplace in the hall. 
Tradition has it that Oscar Wilde lodged here for a time while he was a student 
at Magdalen College; contemporary guests will find an exceptional art collection 
and congenial surroundings in the well-stocked library. JUSTINE PICARDIE 
Old Parsonage ( 01865 310210; www.oldparsonage-hotel.co.uk) , 

from £195 a room a night. 
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THE BEST EOR: ROMANTICS 



AMBERLEY CASTLE, 

WEST SUSSEX 

A 900-year-old castle, complete with port- 
cullis, 60-foot-high battlements, crenellations 
and moat, might sound forbidding, but inside the bedrooms are wonderfully com- 
fortable, some with traditional four-posters, all with luxurious bathrooms. (One of 
the loveliest is the Chichester bedroom on the top floor, with an original working 
fireplace and views over the castle walls towards the South Downs ; others have access 
to the 14th-century tower.) Antique suits of armour add atmosphere to the staircase 
and Great Hall; jackets and ties are required for male guests at dinner (and it would 
seem churlish not to dress up in such historic surroundings). Outside are 12 acres of 
beautifully landscaped gardens, with scented roses, magnolias and camellias; doves 
nest in the mediaeval stonework, and two white peacocks roam the castle grounds. 
Those in search of a pastoral retreat can climb up to the little tree house for lunch a 
deux, or even a small yet perfect wedding ceremony. JUSTINE PICARDIE 
Amherley Castle ( 01 798 831992; www.amherleycastle.co.uk) , from £269 a room a night B&B. 


THE BEST EOR: ADVENTURE 

ASHFORD CASTLE, COUNTY MAYO 



There is something otherworldly about the view from Ashford 
Castle out across the translucent waters of Lough Corrib. Equally 
mesmerising is the castle itself, once the Guinness family estate, 
now revived to five-star glory by the Red 
Carnation Hotel Collection. This Irish icon 
offers tangible magic, from the suites 
brimming with antiques, to the one-step- 
ahead team, who ensure lavender bath salts 
and homemade chocolates greet you after a 
long walk. The estate offers horse-riding. 
Ashing, archery, a ‘pedal and paddle’ tour 
(bike and kayak), and much more. Wander 
the Game of Thrones wood\ 2 ind with your 
very own hawk on a Falconry School expedition, before refuelling 
with Irish cuisine among the suits of armour in Cullen’s at the 
Dungeon. Alternatively, tuck into plump scallops and slow-roasted 
beef under twinkling Waterford crystal chandeliers at the 
George V restaurant. LUCY HALFHEAD 
Ashford Castle (+353 94 954 6003; www.ashfordcastle.com), 
from about £355 a room a night B^B. 



THE BEST EOR: EAMILIES 

WILDERNESS RESERVE, 
SUFFOLK 

From the moment we were shown into the Gate 
Lodges of Heveningham Hall - two minute 
pepperpots of neo-Classical perfection - to 
discover that they were linked by a grand 
subterranean hobbit hole, and that the children, 
sleeping in one of the lodges, accessed their 
room via a spiral staircase and a trapdoor, we 
knew we were going to love Wilderness Reserve. 

We were even more certain when Grahame, 
who was looking after us, delivered supper: two 
huge platters of local crab and prawns; salamis 
and fresh breads, followed by an epicurean 
selection of artisanal cheeses. Happy families 
need lots of space, and Wilderness has 4,500 
acres of parkland peopled by roe deer, golden 
pheasants, barn owls and hares. If wandering 
about Eden isn’t enough, try tennis, canoeing, 
bird-watching, swimming, riding, biking and 
even hot-air ballooning. And should these 
delights pall, you are mere minutes from the 
sandy beaches of Southwold or the pebbled ones 
of Aldeburgh. SASHA SLATER 
Wilderness Reserve (020 7484 5700; 

WWW. wildernessreserve. com ) ,from £150 
a night for a Gate Lodge. 
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THE BEST EOR: TRADITIONALISTS 
THE GORING, LONDON 

When the Goring opened in 1910, it was the only 
hotel in the world to offer central heating in 
every room. Such was its reputation for 
unrivalled luxury that, in 1937, the Norwegian 
Crown Prince opted to stay at the Goring; as he 
observed at the time: ‘At Buckingham Palace 
I have to share a bath with five people. Here I 
have one to myself’ Now in its 105th year, this 
family-run hotel in Belgravia is still every bit as 
lavish. Eat eggs Drumkilbo (a favourite of the 
late Queen Mother’s) in the Linley-designed 
dining-room, play croquet in the private garden 
or sip complimentary cocktails mixed in your 
suite by impeccably polite staff In March, the 
hotel also revealed a glorious new Front Hall. 
Resplendent in hand-painted silk wallpaper, it 
was the culmination of a five-year renovation of 
every room, in collaboration with the designers 
Russell Sage, David Linley and Nina Campbell. 

TERESA FITZHERBERT 

The Goring (020 7396 9000; www.thegoringcom) , 
from £430 a night for a Delighful Room. 




THE ROYAL CRESCENT HOTEL, BATH 

There is much to admire here, beginning with the perfectly 
proportioned Georgian architecture, positioned right in the 
centre of the sweeping grandeur of this famously beautiful 
Bath crescent. Step away from the tourists outside, and 
you’ll find serenely decorated bedrooms, some with views 
over the sloping parkland at the front, and others looking 
out to the hotel’s own peaceful walled gardens, with aromatic 
lavender borders. Tucked away at the end of the lawn is an 
award-winning spa, housed in another elegantly restored 
Georgian building, complete with a 12 -metre heated 
relaxation pool, and expert therapists offering wonderfully 
effective Espa facials and massages. Energetic guests can use 
the hi-tech gym; but don’t miss the 
deliciously indulgent afternoon 
teas, champagne cocktails in 
the bar and dinner in the excellent 


Dower House restaurant. 
JUSTINE PICARDIE 

The Royal Crescent Hotel (01225 
823333; www.royalcrescent.co.uk), 
from £395 a room a night. 




QUEENWOOD LODGE, WILTSHIRE 

In the 40th-anniversary year of Bowood House opening to the public, check 
in at Queenwood Lodge, a restored Georgian cottage on the estate, available 
for exclusive hire. Lady Lansdowne has just revamped the interiors, poaching 
antique furniture and paintings from the main house, and, with just four 
bedrooms, open fires and cloudlike sofas, the ambiance is unashamedly cosy. 
A chef creates relaxed lunches and candlelit dinners, which might involve 
spring Wiltshire lamb with roasted Bowood 
garden vegetables, before you are left to your 
private retreat for the night. Brush off any 
cobwebs the next day with a full English breakfast 
and a walk around the 2,000 acres of Grade 
I-listed Capability Brown parkland, or a massage 
at the Bowood Hotel spa. LUCY HALFHEAD 
Queenwood Lodge ( 01249 822228; www.howood. 
org/ queenwood), from £150 a person a night (based 
on eight people sharing), including dinner (food only) 
and breakfast, use of the three-hole practice golf course, 
spa and admission to the house and gardens. □ r>A: 7 . U . - : 
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RURAL 
AFFAIRS ' 


Outposts of Nick Jones’ Soho House empire 
have been welcomed around the world - 
now he’s coming home again, 
with a new launch in Oxfordshire 

BY LYDIA SLATER ; 

PORTRAIT BY HARRY CORY WRIGHT 


A cherubic man with fluffy blond 
hair, wearing dusty shoes and a 
high-visibility vest, is striding about 
a farmyard in Oxfordshire, outlining his 
vision for a rustic pleasure palace: the deli, 
offering home-reared charcuterie, the wine 
cellar, the pickling room, the cookery 
school, the cinema, hair salon and spa, not 
forgetting the floating infinity pool, the 
ponies, the ice rink and the fleet of pastel- 
painted milk floats to ferry guests and room 
service between them all. 

Right now, though, all I see is an expanse 
of tortured earth on which JCBs are busily 
reversing to and fro. The cinema is as yet no 
more than its poured-concrete foundations, 
and the restaurant only an assemblage of 
steel girders, through which the gold of the 
surrounding rape fields blazes. 

One might laugh at the idea that this building site will be trans- 
formed into a contemporary Xanadu in three months, were it not for 
the fact that the fluffy-haired visionary is Nickjones, the founder of 
Soho House, and Soho Farmhouse, the latest outpost of his empire, 
has already been booked solid for July. 

I first met Jones 20 years ago. At the time, I was a junior editor, 
with a salary to match, he an obscure restaurateur with one failed 
chain behind him and a wacky idea for a new kind of private members’ 
club. He invited me to join his first committee, consisting of a gaggle 
of mostly under-paid and over-confident entrepreneurs, writers and 
people on the lower rungs of the film industry. We used to meet every 
few weeks to drink champagne, eat honey-roasted sausages on 


1 PCN:2I9H 


sticks and argue about the respective merits of the membership 
applications presented to us. 

Jones, diffident and jovial, would attend these meetings but rarely 
imposed his own views. I remember him intervening once, when we 
were considering an application from a Hollywood A-lister, and he 
urged us not to feel obliged to allow them in. The thrill of it! I imag- 
ined myself then to be at the centre of the social universe. 

Jones’ ambitions turned out to be considerably larger than mine. 
Now, as well as six Houses in London (including a new club in Dean 
Street just yards from the original, opening this summer), there are 
outposts of Soho House across the globe, from Berlin to New York, 
Miami, Hollywood and Toronto, with Amsterdam and Barcelona 
coming up shortly. ‘We’re going to open two or three a year,’ he says. 

Isn’t there a limit.? ‘There are plenty of like-minded people 
around. There are cultural differences of course, but so far we’ve 
found that we all like the same things: good water pressure, nice 
smiling people at reception, mac ’n’ cheese or a burger or a chicken 
club sandwich - that seems to travel whatever culture you’re in.’ 

And yet this enormous expansion of Jones’ original vision of 
relaxed bohemian comfort has somehow been carried out without 
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‘Everything 
has got to he 
like you would 
have it at 
home, hut 
better,’ 
savs Jones 




becoming formulaic or diluting the brand’s reputation for chic. 
There are almost 50,000 loyal members of Soho House worldwide, 
and thousands more on waiting lists. Meanwhile, Jones is just back 
from a weekend celebrating the launch of Soho House Istanbul, 
where his guests included Eddie Redmayne, Jamie Dornan, Jemima 
Khan and Paloma Faith, to name a glittery few. 

Today, it is business as usual. He takes me on a tour of 
Soho Farmhouse’s 100-acre site, accompanied by an entourage 
of an in-house designer, a PR and a chef (the Michelin-star-winning 
Tom Aikens, who has been recruited to jazz up the gastronomic 
offering). As we walk, Aikens rhapsodises lyrically about his culi- 
nary plans for a barbecue shack, outdoor pizza oven, roasting spit 
and smokery. Pigs and chickens will be reared for consumption, and 
the kitchen garden will be supervised by a recruit from the nearby 
Le Manoir aux Quat’ Saisons. ‘Growing your own produce is so 
magical - all these little titbits you can’t buy, like pea-shoots or ten- 
drils or simple garden lettuce, can be presented with 
the root on so people know they are from the garden. 
Being able to pick your veg in the morning and serve 
it two hours later - what could be better.? ’ Aikens con- 
cludes in awestruck tones: ‘It’s utterly unique.’ 

Jones himself is inexhaustibly focused on the minu- 
tiae. In one lakeside cabin, he queries the location of 
an electric socket; in another, he grumbles over the 
shape of a full-bellied kettle. ‘I’d prefer something 
more vertical.’ He refuses to sign off a third until he’s 
inspected the coffee machine. 

‘I want the detail to be right, I want the experience 
to be right,’ he explains, when we at last sit down in a 
dusty little boot-room. ‘Everything has got to be like 
you would have it at home, but better.’ This is the 
closestjones comes to articulating a philosophy, for he 
is wary of anything that smacks of pretension. 

Jones, who is 51, was born in Cobham, Surrey, and struggled 
with dyslexia at school, which I suspect may be the secret of his 
astonishing success. (It is striking how many dyslexic entrepreneurs 
there are, from Jamie Oliver and Alan Sugar to Anita Roddick, 
Richard Branson, and the Ikea founder Ingvar Kamprad.) ‘I’ve 
always been quite grateful for being dyslexic really,’ says Jones. ‘You 
can do things slightly differently to someone who can spell and add 
up. I suppose most people would rather spell brilliantly and add up 
brilliantly,’ he says, self-deprecatingly. Actually, I suspect most 
people would rather sacrifice spelling to be self-made multi- 
millionaires; but perhaps this goes some way to 
explainingjones’ admiration for the creative types 
he invites to join his clubs. 

After he failed to shine in his father’s insurance 
firm, Jones joined the Trusthouse Forte training 
scheme, ending up as marketing manager at the 
Grosvenor House Hotel on Park Lane. Then, 
having consulted a focus group, he set up a 
gimmicky restaurant chain called Over The Top. 
When it collapsed, he turned one of the restaurants 
into Cafe Boheme, this time relying on his own 
gastronomic preferences. It is still going strong. 

Soho House, which stands next-door, came 
about almost by accident: the doorway was too 
small to belong to a restaurant, so Jones had the 
idea of starting a private members’ club there 
instead. This was continued on page 168 


Harry Cory Wright. A 
bathroom at Babington 
House. The pantry at 
Soho House New York 
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Laura Carmichael 


Indiana 


Salma Hayek Pinault and 
Frangois-Henri Pinault / 


Christopher Kane 


Amber Le Bon, Tammy 
Kane and Yasmin Le Bon 


Annabelle 


Christopher Kane’s biggest fans 
welcomed the designer’s new 
Mount Street store in style 

Edited by HELENA LEE 

The friends and supporters who celebrated the 
opening of Christopher Kane’s first shop on London’s 
Mount Street - an intimate group including Kering 
CEO Frangois-Henri Pinault and his wife Salma 
Hayek, glittering in a green lurex dress from the 
A/W 15 collection - only had to cross the road to 
Phillips’ impressive new gallery on Berkeley Square 
for dinner. Inside, a long table decorated with vases 
of wild fiowers provided a simple, chic setting in a 
room illuminated with dappled disco lighting. Guests 
dined on rare lamb, washed down with considerable 
quantities of champagne; such a fun time was had 
by all that the designer disappeared into the night 
on the arm of Downtons Laura Carmichael, ready 
to take the party elsewhere. AVRIL MAIR 
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FLASH! 


Princess Beatn 
Martha Ward 


Erin O’Connor and 
David Downton 


ARTFUL 

FASHION 


A star-studded party welcomed 
the McQueen ‘Savage Beauty’ 
exhibition to London at last 


The gala opening (sponsored by American Express 
and Kering) of the Alexander McQueen: Savage 
Beauty’ exhibition was a heady finale to the 
international fashion weeks of March. The late 
designer’s friends, family, contemporaries and 
colleagues - many of whom could be seen 
modelling his collections in the exhibition - 
flocked to fashion’s spiritual home, the V&A, for 
a preview and champagne reception, before dining 
on duck eggs and sea-bass. The promise of the 
theatrical was wholly fulfilled when Kate Moss 
slipped off her shoes and shimmied her shoulders 
in a performance with the Michael Clark dance 
troupe, and FKA Twigs, encased in McQueen’s 
Birds of Paradise dress from 2008, beguiled the 
crowd with her hypnotic voice. HELENA LEE 


David and Victoria Beckham 


Naomie Harris 


Kate Moss 
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Lisa Gregg, 
Aimee Mullins and 
Rupert Friend 


STOCKISTS 


A - B Alexa Chung for AG Jeans at MyTheresa (www.mytheresa.com) 
Alexander Lewis at Avenue 32 (www.avenue32.com) Alexander McQueen 
(020 7355 0088; www.alexandermcqueen.com) Alice Archer at Browns 
(www.brownsfashion.com) Annoushka (0800 138 1659; www.annoushka 
-jewellery.com) Anya Hindmarch (www.anyahindmarch.com) Aquazzura 
at Net-A-Porter (www.net-a-porter.com) Aspinal of London (www.aspinal 
oflondon.com) Asprey (020 7493 6767; www.asprey.com) Astley Clarke (www. 
astleyclarke.com) Balenciaga (020 7317 4400; www.balenciaga.com) Bella 
Freud (www.bellafreud.com) Ben Davies Ceramics (www.bendaviesceramics. 
co.uk) Boodles (0345 025 6951; www.boodles.com) Bottega Veneta (020 7437 
5050; www.bottegaveneta.com) Burberry (www.burberry.com) 

C - D Cartier (www.cartier.com) Casadei (www.casadei.com) Cassandra 
Goad (020 7730 2202; www.cassandragoad.com) Celine (020 7491 8200; www. 
celine.com) Chanel (020 7493 5040; www.chanel.com) Chanel sunglasses at 
Sunglasses Shop (www.sunglasses-shop.co.uk) Charlotte Olympia (www. 
charlotteolympia.com) Chloe (020 7823 5348; www.chloe.com) Christopher 
Kane (020 7493 3111; www.christopherkane.com) Church’s (www.church 
-footwear.com) Coach (www.coach.com) Cox London (www.coxlondon.com) 
Daisy Jewellery (www.daisyjewellery.com) David Morris (020 7499 2200; 
www.davidmorris.com) De Hasse (www.dehasse.co.uk) Dinny Hall (www. 
dinnyhall.com) Dior (020 7172 0172; www.dior.com) 

E - I Emily London (www.emily-london.com) Erdem (www.erdem.com) 
Ermanno Scervino (www.ermannoscervino.it) Ernest Jones (0845 602 1112; 
www.ernestjones.co.uk) Esther Fitzgerald (www.estherfltzgerald.com) 
Fabiana Filippi (www.fabianafllippi.com) Fendi (020 7927 4172; www.fendi. 
com) Fornasetti (www.fornasetti.com) Gianvito Rossi (www.gianvito 
rossi.com) Giles (www.giles-deacon.com) Gucci (020 7235 6707; www.gucci. 
com) Hobbs (www.hobbs.co.uk) Holly Fulton (www.hollyfulton.com) Hope 
and Greenwood (www.hopeandgreenwood.co.uk) House of Holland (www. 
houseofholland.co.uk) Huishan Zhang (www.huishanzhang.com) Hunter 
(020 7307 9840; www.hunterboots.com) Intimissimi (www.intimissimi.com) 

J - M Jaeger (www.jaeger.co.uk) Jimmy Choo (www.jimmychoo.com) 
Johnstons of Elgin (www.johnstonscashmere.com) Jonathan Aston 
(www.jonathanaston.com) Jonathan Saunders at Matches (www.matches 
fashion.com) Joseph (www.joseph-fashion.com) JW Anderson (www. 
j-w-anderson.com) Kiki McDonough (020 7730 3323; www.kiki.co.uk) 

Laura Carlin at the New Craftsmen (www.thenewcraftsmen.com) Laura Lee 
(www.lauraleejewellery.com) Le Kilt (www.lekilt.co.uk) Leivankash (www. 
leivankash.com) Les Copains (www.lescopains.com) Links of London 
(www.linksoflondon.com) Little Greene (www.littlegreene.com) 


Loewe (www.loewe.com) Louis Vuitton (020 7399 4050; www.louisvuitton. 
co.uk) M & Co (www.mandco.com) Maison Michel (www.michel-paris.fr) 
Manolo Blahnik (020 7352 3863; www.manoloblahnik.com) Mappin & Webb 
(020 7287 0033) Margaret Howell (020 7009 9009; www.margarethowell.co.uk) 
Marks & Spencer (0333 014 8555; www.marksandspencer.com) Mary 
Katrantzou (www.marykatrantzou.com) Max Mara (www.maxmara.com) 
Messika (www.messika.com) Michael van der Ham (www.michaelvanderham. 
com) Missoni (020 7823 1910; www.missoni.com) MiuMiu (020 7409 0900; 
www.miumiu.com) Mount Street Printers at the New Craftsmen (www. 
thenewcraftsmen.com) Mulberry (020 7491 3900; www.mulberry.com) 

N - R The New Craftsmen (www.thenewcraftsmen.com) Next (www.next. 
co.uk) Nicholas Kirkwood (www.nicholaskirkwood.com) Nick Webb at the 
New Craftsmen (www.thenewcraftsmen.com) Office (0845 058 0777; www. 
office.co.uk) Pandora (www.pandora.net) Pashley (www.pashley.co.uk) Paul 
Andrew at Matches (www.matchesfashion.com) Paul Smith (0800 023 4006; 
www.paulsmith.co.uk) Petersham Nurseries (www.petershamnurseries.com) 
Prada (020 7647 5000; www.prada.com) Preen by Thornton Bregazzi (www. 
preenbythorntonbregazzi.com) Ray-Ban (www.ray-ban.com) Robert Eagle 
Fine Art (www.roberteaglefineart.com) Robert Kime (www.robertkime.com) 
Roksanda (020 7613 6499; www.roksanda.com) Rupert Sanderson (www. 
rupertsanderson.com) Russell & Bromley (020 7629 6903; www.russell 
andbromley.co.uk) 

S - Z Saint Laurent by Hedi Slimane (020 7235 6706; www.ysl.com) Sergio 
Rossi (020 7811 5950; www.sergiorossi.com) Simone Rocha at Dover Street 
Market (020 7518 0680; www.doverstreetmarket.com) Solange Azagury- 
Partridge (www.solange.co.uk) Stella McCartney (020 7518 3100; www. 
stellamccartney.com) Sue Binns at the Conran Shop (www.conranshop.co.uk) 
Tabitha Simmons (www.tabithasimmons.com) Tiffany & Co (0800 160 1837; 
www.tiffany.co.uk) Toga (www.toga.jp) Valentino (020 7235 5855; www. 
valentino.com) Van Cleef & Arpels (020 7493 0400; www.vancleefarpels.com) 
Victoria Beckham (www.victoriabeckham.com) Vivienne Westwood 
(020 7439 1109; www.viviennewestwood.com) Winser London (www. 
winserlondon.com) Zoe Jordan (www.zoe-jordan.com) 


Subscription offer (page 100) terms and conditions: *after the first six issues, direct-debit subscriptions will 
continue at the rate of £15 every six issues thereafter, unless you are notified otherwise. Subscriptions may 
not include promotional items packed with the magazines. All orders will be acknowledged and you will be 
advised of commencement issue within 14 days. This offer cannot be used in conjunction with any other 
subscription offer and closes onl July 2015. Free gift limited to the first 200 orders. If we run out of this gift, 
you may be offered an alternative gift of a similar value. Please allow 28 days for delivery. Subscriptions may 
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of 12 issues is £51.60, based on a basic cover price of £4.30. For UK subscription enquiries, ring 0844 848 
1601. For overseas subscription enquiries, ring 01858 438794, or visit www.hearstmagazines.co.uk. 


'RURAL AFFAIRS', CONTINUED FROM PAGE 165 

another counter-intuitive decision, since at the time, the private 
club was the last word in stuffiness, evoking snobbery and napery. 
Jones’ idea was for a home away from home for an artistic coterie 
whom his staff would know by name. ‘We thought we’d suck it and 
see,’ he says. Having revolutionised the concept of the private 
members’ club, he did the same to the country-house hotel with the 
opening of Babington House in Somerset in 1998. ‘At the time, it was 
a pretty miserable experience going away for a weekend. Stiff res- 
taurants, breakfast finishing too early, feeling that you had to behave 
yourself all the time,’ he recalls, reeling off a list of other bugbears, 
such as complicated check-in rituals and hospitality trays bearing 
UHT-milk packets - ‘just horrible’. In Jones’ version, rock stars 
replaced the retired colonels, pizza took the place of fine-dining and 
spa treatments were offered in a jazzed-up cowshed. Subsequently, 
he worked the same magic on fast-food joints, with his chain of 
Chicken Shops and Dirty Burger joints. Now, he’s looking to revamp 
the motel, another degraded concept. So what’s the magic formula.? 
‘Generosity - and keeping it simple,’ he says. ‘I love going to Heston’s 
restaurants, but that’s something you want to do once a year, or just 


once. I want to do stuff that you want to do a lot.’ This makes good 
financial sense. Three years ago, when the American billionaire Ron 
Burkle took a majority stake in Soho House, it was valued at ^€250 
million. It’s probably worth more today, and Jones owns 10 percent 
of it. Yet his own tastes haven’t changed. He lives in the Oxfordshire 
countryside with his wife, the broadcaster Kirsty Young, and their 
two young daughters, drives a Golf and although the A-list all love 
him, says his real friends are the people he knew at school. ‘My idea 
of fun is a night at home really,’ he says. ‘Roast chicken and a bottle of 
wine. I love cooking. Sunday is my day, and I’ll do breakfast, lunch 
and dinner.’ What does he make.? ‘Breakfast is usually a boiled egg, 
which sounds simple, but you have to get it right, with a cooked 
white and a soft yolk, and a soldier that fits into the top. It’s very 
annoying when the soldier is too big for the egg, isn’t it.?’ he says, 
sternly. I suppose it is, but I’ve just never thought about it. Therein 
lies the difference between Jones and most people: he knows that 
keeping things simple is actually surprisingly complex. □ 

Soho Farmhouse, Great Tew, Chipping Norton, Oxfordshire (0160 869 
1000; www.sohofarmhousexom) , opens in July. 
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Luxury j ewelleiy 

Treat yourself this summer 



LILLY HASTEDT 

Get ready for summer with one of 
Lilly Hostedfs Papillon rings! 

Custom mode to order in 1 8 carat gold. 
Visit her jewellery boutique in Chelsea. 
30 Old Church Street, London SW3 5BY. 
www.lillyhastedt.com 
Tel: 020 3055 0166. 



BANGKOK SILVER BANGLE 
BY JOHN GREED 

Add o hint of minimalism to your city-chic 
outfit with the beautifully crafted Bangkok 
Silver Bangle by John Greed, RRP £56.95! 

The sublime open bangle features a trio of 
flowing bands which combine to create a 
rippling wave design. 

The beautiful Bangkok Bangle is part of the 
City Lights Collection by John Greed filled with 
on array of delicately crafted silver bangles 
now available online. Harpers Bazaar readers 
receive 1 0% off the City Lights Collection, 
enter code CITY 1 0 at the checkout. 
www.johngreed.com. 

Offer valid until 30/06/2015. 



HOUSE OF KALLIE 

House of Kollie is o design and manufacturing house based in Cope Town, South Africa, that 
produces both its own jewellery ranges and custom pieces, as well as manufacturing custom works 
and designs for other brands and designers. It blends traditional and cutting-edge techniques with 
non-traditional, traditional and contemporary materials to produce remarkable artistic pieces. 

This is matched with our world class operations centre that ensures that every order makes it to 
its new home, where ever it is in the world. Currently we service 33 major countries around the 
world, with the list growing daily. 

Be sure to visit our website for more details and a look at our full range. 

www.house-of-kallie.co.za 



SERENA FOX ON 
JEWELSTREET 

Drawing inspiration from natural forms, 

Serena Fox's luxurious collection is created 
to complement each woman's unique style. 
Utilising traditional stone cutting techniques 
and exquisite designs, the collection features 
organic statement pieces with a contemporary 
edge. Pictured: Striking 1 8ct rose gold cocktail 
ring with pink tourmaline cabochon. Discover 
Serena Fox's curated Boutique on JewelStreet. 
www.jewelstreet.com/ designer/ 
Serena-Fox 
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AILLEAS DESIGNS 


'A Drop of Red' from Ailleas Designs by Martha 
Mawson hides the clasp within the loops and 
swirls of sterling silver. A faceted garnet adds 
a splash of colour. Martha Mawson is known 
for her intricate, unusual designs using sterling 
silver and highly graded luxury gemstones, 
making each piece just once. 

See www.ailleasdesigns.com or call 
01445 731136. 
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Beauty and style 


Your fashion and beauty needs 


LOOK YOUNGER LONGER™ • REGENTIV SPECIALIST SKIN CARE 



Gentle Cleanser - 

the first step to clean, 
fresh, healthier and 
visibly younger skin. 
Naturally oxygenates 
and gently cleanses 
the most dehydrated, 
delicate skin. 

200ml £16.95 
Super Tone does 
more than just tone 
and revitalise the skin, 
it lifts away ingrained 
impurities, surplus oils 
and dead skin cells. 
Ensures super clean, 
fresh and vitalised 
skin. Prepares your 
skin for the application 
of the Specialist Serum, 
thereby enabling it to 
work to its best ability. 
200ml £29.95. 


The Specialist Serum 

with Retinol. Reviewed as 
'one of skincare's best kept 
secrets'. A luxurious rich 
texture of Retinol Palmitate, 
Vitamin E, Aloe Vera and 
Sunscreen. So in demand 
as it does so much. Lines, 
wrinkles, crepey eyes, 
crows feet, lip lines, acne- 
scarring, open pores, sun 
and skin damage, uneven 
Pigmentation. Users say, 'My 
skin has never been better'. 
The Specialist Serum can be 
exclusively yours within 24 
hours. 30ml £29.95, 50ml 
£44.95, 100ml £79.95, 
200ml £149, FREE P&P. 

Tel. 01923 212555. 
REGENTIV PO BOX 400, 


Herts, WD17 3ZW or 
www.regentiv.co.uk 

Special Regime Price for all 3 from £69.90 - please telephone for details 01923 212555. 



BLUE VELVET 

Blue Velvet, the home of contemporary and 
luxury footwear direct from the heart of Europe. 
Always one step ahead, they have established 
themselves on their quality and first-rate service. 
Visit them at: 1 74 Kings Road, 

SW3 4UP or call 020 7376 7442. 

Buy online: www.bluevelvetshoes.com 


VERY CONCEITED 

The brand Very Conceited has been designed 
carefully just for you by Californian designer 
Lashan Goodwin. A scent of a garden 
collection is filled with must-have pieces. This 
collection has been inspired by all of the vibrant 
colours of almost every flower in a garden. For 
all of your special occasions and red carpet 
events, this collection would be your best 
choice. To see more of the collection please go 
to www.iamveryconceited.com 




TRAVELLING CASHMERE 
WRAP! 

Made in England from 100% cashmere. 

The Ideal Travelling Companion! 

Folds into a square, light as air. Seriously 
stylish, yet perfectly practical. Incredibly 
versatile, warm and fits into a handbag! 
Available in a range of stunning colours. £200. 
Visit: www.frenchvelvet.co.uk or call to 
order on 01325 460669. 



MASON PEARSON 

Mason Pearson have been making hairbrushes 
for over 1 25 years. These come with tufts 
of either pure bristle, bristle and nylon, or 
all nylon, and are available from all good 
department stores and chemists and cost 
from £26.50 to £123.00. 

For a free brochure and haircare leaflet, 
write to Mason Pearson Brothers, Dept 51 , 

37 Old Bond Street, London WIS 4AB, 
or call 020 7491 2613. 



ADVERTISEMENT FEATURE 


Home and awav 


Living in style 


FROM AFRICA 


From Africa brings you a range of 
modern and traditional home decor 
products made by the people of 
South Africa. 

Beautifully made, unique, tactile 
products, handmade to the highest 
quality. Stunning art pieces by artists, 
products made from various leathers 
by designers and wood carvings by 
artisans, beautiful baskets and table 
linen made by women in villages and 
more. All products are skillfully made 
and not reproduced. 

Making these products creates new 
jobs and better salaries for poor 
people in South Africa. Workers and 
craftspeople learn new skills, giving 
them better prospects for the future 
and a better standard of living. After 
seeing the beautiful products you will 
agree that they will become a unique 
and great asset to your home. 

Visit fromafricashop.co.uk or call 
07928819729. 




CHATEAU LOU CASTEOU 
TENNIS ACADEMY, 

COTE D'AZUR, FRANCE 

Thurs 3rd Sept - Mon 7th Sept 2015 
Four nights luxury accommodation in the chateau. 
Daily professional tennis coaching sessions. 
Champagne reception. All meals, drinks, wines 
and aperitifs. Tennis Tournaments and Award 
Ceremony. Transfers from Nice airport. 

Price: £1,180 inc. VAT per person, per room 
or £980 inc. VAT per person, for two guests 
sharing a room. 

Please contact Morag@Loucasteou.com with 
questions and for reservations. 

www.loucasteou.com 



SWOON EDITIONS 

From artisan workshops direct to your doorstep, discover new designs every day without the 
inflated price tag at SWOON EDITIONS. Like the Scandi-inspired Karla armchair; featuring 
Soft Stone upholstery on its solid oak frame, this simple yet sophisticated piece boasts clean 
lines and a feather-filled back cushion for that sink-into feel - just £429. 

Readers also save £20 on orders over £200 with voucher code HARPER2. 

To order, go to swooneclitions.com/HARPER2 or call 020 3137 2464, quoting HARPER2. 
Expires on 02.07. 1 5. 
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Bazaar bijoux 




Virtue London 

STERLING SILVER 
STACKING RINGS 

From £35. 00 


Nona 


£169.00 


Lucet Mundi London 

INTERCHANGEABLE 
ROSE GOLD AND 
CRYSTAL COIN SET 


Sets from £129.00 

Treat 


Nordic Gems 


JEWELSTREET* 



JEWELLERY DESIGNERS AND BRANDS ON... 

JewelStreet. com 


PINK CATS EYE 
AND CZ SILVER 





Ygffdrasil 
by Sweden 


GOLD PLATED 


STEEL MAPLE 


LEAF EARRINGS 


£52.99 


Chrysalis 

I 4kt gold, rhodium and rose 

GOLD, FLASH PLATED 
STACKABLE BANGLES 

From £1 9. 00 




Vamp London 

STERLING SILVER 
CUBIC ZIRCONIA 
CROSSOVER RING 

£70.00 


USE CODE HARPERSJULY20 FOR YOUR EXCLUSIVE 20% DISCOUNT 


300 BOUTIQUES - ONE JEWELSTREET.COM 







Bazaar bijoux & boutiques 



o 


HARDLY EVER WORN IT.COM 


■ "THE MOST '■ 
EXCITING 
WAY TO 

BUY & SELL 

LUXURY 
DESIGNER 
, ITEMS" 


BUY & SELL 

Simply register to receive 5% off your first purchase. 

Use the code HARPERS at checkout 

WWW.HARDLYEVERWORNIT.COM/HARPERS 

GUCCI • PRADA • CHANEL • TGM FGRD • CELINE • HERMES • CHLGE • ACNE • JIMMY CHGO • ALEXANDER MCQUEEN 
ISABEL MARANT • GIGRGIG ARMANI • SAINT LAURENT • LGUIS VUITTGN • CHRISTIAN LGUBGUTIN • DGLCE & GABBANA 


FROM 

STUDENTS \ 
TO CELEBRITIES, \ 
WE ALL USE 
HARDLYI 

ITEMS FROM 
^ £10 TO 

X £10,000 









'tha Earn 

and Pink 


www.sushilla.co.uk 



Christian Dior 
Necklace, 1964 


Beautiful, authentic vintage costume jewellery bringing 
originality to contemporary wardrobes, captivating those 
passionate about the history of style. Our online boutique 
is a curated collection of designer & finely crafted pieces. 


www.gemmaredmondvintage.com 

hello@gemmaredmondvintage.com I 07754 313245 
Find us on: 

0 O © 0 



www.jewelsbytalia.com 

Follow us on 
0 @jewelsbytalia 


FOR DETAILS OF CLASSIFIED ADVERTISING PLEASE TELEPHONE 020 3728 6260 OR VISIT WWW.HEARSTMAGAZINESDIRECT.CO.uk 
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Bazaar bijoux & boutiques 





liA^lDMAD£lM SPAJH 


Supf^m^ty ccirrEodablQ handmade espadnll^. 
&ort wFH»r. Fie)(ib!ie 
Available in many odogra. 

ww w, shoed ol ly.co m 



LOLLYPOP ACCESSORIES 


It’s all about colours, patterns and 
sparkle at Lollypop Accessories 
this summer. 

[Enter code: Harpersuk upon checkout for 
I 10% off your order exclusive for Harpers 
I Bazaar UK readers with free UK delivery. 

I Offer ends 19/7/2015 _ 

www.lollypopaccessories.co.uk 


VANILLA 

nfe r i Pi ' t iHiii j T k 

Call 020 7225 1822 or visit 
www.vani I la -paris.co.uk 

Vanilla Paris • 122 Kings Rcjd • Chelsea • London SW3 4TR 



kifVf EjALoh t 

Kings Road is not only a favourite of celebrities but also loved by It 
Girls on a budget thanks to its luxury must have bags and best of all, its 
bespoke service. It is one of the best kept secrets for luxury leather bags 
you can find at great prices, so we invite everybody to come and find oul 
for themselves and experience the great service. 
The Price of Bertie bags start from £99 








^fp rp pp.^ I 


wviw.fhetviimarTianl^^ 


Stoi'li iigStyleAcndc'iiiv’ 

I . ^ 


Become a Certified Personal 
Stylist & Personal Shopper 

Register Today for Our 3 or 5 Day Course! 
exhort Courses Available 


ww w.f t 4 rl I ngttylea^ 4 d 4 niy .ccimi 
lnf&r^-it»FlEhd=itylaacdcl»niy.cgm 



H 






SQull SuQav' 

Skull Sugar Cosmetics® 
offers you a complete 
line of naturai, 
crueity-free and 
hypo-aiiergenic 
makeup, 
free of 
parabens, 
taic and 
other 
artificiai 
fiiiers. 


Our Superior quality, h ghiy pigiTfcnted ej«terisjve 
maSsup range is suitable for al^ akin types. 

All of our products a-'o rreoc usirig high-quality 
ingredients and create a vast array of fiooks 
from natural t>eauty to edgy fsshKxT 

%h0p MS anIJno at 

www.skullsugarcosfYietlcs.co.uk 

Model Molly Is wearing bb cream in light, bronzer in Bangin, eye pigments in Pillow Biter, 
Swagger and lit. Lipgioss in Feisty.Photo by Tom Boheme. 



HandbcigCllnic‘ 

ew* aiHl tbpofr ^ 

HANDBAG CARE & REPAIR 
SPECIALISTS 

Nationwide handbag renovation service for leather & fabric bags 



• HANDBAG RESTORATION OR COLOUR CHANGE 
• REPLACE ZIPS & LINING 
• REPAIR SCUFFS, SCRATCHES, BURNS & TEARS 
• REMOVE LIQUID & ALL OTHER STAINS 


web: www.handbagclinic.co.uk 

tel: +44 (0)1207 279963 / email: enquiries@handbagclinic.co.uk 



Bazaar Classified 


GIFTS 



GIFTING WITH RED LETTER DAYS 


At Red Letter Days we know all about perfect gift 
giving, and with Sunday 21 June fast approaching^ 
we're offering you a very special treat with our 
Father's Day competition. 


Buy any Red Letter Days experience before Father's Day and be 
entered into our grand prize draw with a chance to win a top 
of the range home entertainment system and gadget bundle! 


LG 47-inch widescreen HD smart 3D television, 

LG 3D Blu-ray player & copy of TAKEN 3 on Blu-ray^ 
LG soundbar speakel^l 
LG 3D glasses 

Xbox One, with choice of game 

Top of the range smartphone 

DSLR camera featuring a telephoto zoom lens 


Plus 20 runner up prizes of the latest thr iller, 
Perfect for your Dad this Father's Day ||H 


For more information visit: 

redletterdays.co.uk/taken3 


OWN IT ON BLU-RAY" & DVD JUNE 1 5TH red letter 

DAYS 



PHONE DATING 



© CHATIDOTE 

ijoeadiataiMk 

WOMEN FREE: 0333 014 1111 
MEN CAIL; 0071 271 4404* 


RASHIOX 


SUBSCRIBE TO 
ONE OF OUR 
TOP-SELLING 
MAGAZINES 




hR 

HEUEN RETMOUDS 

onFTT vmr kmce: r4JDPi uke 

www.helenreynolds.net 



For details of 
classified advertising call 
020 3728 6260 


CLAIRVOYANCY 



FOR DETAILS OF CLASSIFIED ADVERTISING PLEASE TELEPHONE 020 3728 6260 OR VISIT WWW.HEARSTMAGAZINESDIRECTCO.uk 
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^ VERDANA BY 


CASAl H ITO 

LUXURY HOME ACCESSOIIES 




IXCLUSIVEIY AT WWW.CASAHlTO.COM 


CUSHIONS I TAOLE LINEN | COASTEtS 




ff^'lTHEAKmETlC 

MEDfCALCUNlC 





■ ' ^ 



The Body Guru 


He is considered to be a magician due to his amazing ability 
to transform the face and body - make a date foryour own 
magical transformation with Dr Georges Roman. 

Winter is now behind us and Spring sunshine well on the 
way and in no time at all it will be holiday time . . . and time 
too to show off our perfect bikini bodies . 

The man who can help you shed those winter pounds is 
known as the ‘Million-Dollar Doctor Andi is favoured by 
international royalty and Oscar winners alike, thanks to 
his advanced non-invasive body-contouring treatments 
that give amazing, natural results with no recovery time. 

Dr Roman specialises in two highly effective fat reduction 
procedures, including the popular Ultra Lipolyse, which 
treats even untreatable areas for cellulite and fat reduction. 
Ultra Lipolyse uses lasers to break down fat cells to give you a 
body that is wonderfully reshaped and ready to flaunt. As well as 
producing amazing results for slim thighs, toned tummies and shapely 
legs. Ultra Lipolyse is fab for targeting tricky areas such as the calves, 
knees, upper arms and back - givingyou the bodyyouVe always 
wanted. 




u 


Alternatively, Dr Roman has introduced a new 
non-invasive procedure called Paris Freeze. 

The treatment freezes the fat cells, which are 
then naturally broken down by the body resulting in 
a substantial loss of fat deposits on areas such as the 
stomach, thighs and inner arms - just the thing to reshape 
your figure before the summer. Unsurprisingly, these 
expertly delivered treatments mean Dr. Roman has a 
long waiting list - so it’s best to book now to get the body 
ofyour dreams ready for summer. Let the magic begin. 


For a complimentary consultation please contact 
AMC 43 Devonshire Street, London WIG 7AL. 

Tel: 00 +44 (0)20 7636 1313. For more information 
visit aestheticmedicontour.com or email 
info@aestheticmedicontour.com 


FOR DETAILS OF CLASSIFIED ADVERTISING PLEASE TELEPHONE 020 3728 6260 OR VISIT WWW.HEARSTMAGAZINESDIRECT.CO.uk 



INSPIRATION 


Norman Parkinsons 
fashion shoots for 
Bazaar, clockwise from 
right: a Jaeger look 
from the September 
1937 issue. A shot in 
London from March 
1938. Model Pamela 
Minchin (left) 
photographed for the 
August 1937 issue 






HOW 

BAZAAR 

Iconic moments from our archives revisited. 

This month: the British photographer 
Norman Parkinson captures the carefree spirit 
of pre-war Europe By sasha slater 

For a former court photographer, Norman Parkinson placed 
a surprising emphasis on spontaneity and the great outdoors. 
These breezy images from the late 1930s show how far fashion 
photography had moved from the stilted formality of the previous 
decade. Parkinson took the clothes out of the studio and onto the 
sands of an Isle of Wight beach for ‘Jump’ in 1939; to the country 
lanes of Britain in ‘You take the high road’ of 1937; and to a 
speedboat in Dubrovnik for the exuberant picture of Pamela 
Minchin, one of his favourite models, flanked by two others 
enjoying the glamour of a Europe that was shortly to be plunged 
into war. Parkinson abandoned the golflng bunkers of Le Touquet, 
which he’d shot for Bazaar m 1939, in favour of service as an RAF 
reconnaissance photographer over those same French shores. 
Only the more sombre image of ‘News in London’, from 1938, 
provides a hint that the carefree life those images project was 
about to be replaced by something much more serious. □ 


PHOTOGRAPHS: © NORMAN PARKINSON LTD/COURTESY NORMAN PARKINSON ARCHIVE 





'Racing'^ jewel 
in the crown' 


*An epic 'The sociat event 

spectacle' of the year' 



INVESTEC 

DERBY 


THE GREATEST FLAT RACE IN THE WORLD 


5-6 June 2015 | Epsom Downs Racecourse 
Revisit the action at investec.com/derby 



Fmd out more about Investec specialist banhdng, 
asset itianagement and weaEth & investmertt at 

investec.corn/whatwedo 


0^ Investec 



Irwieslw B^nJc pic [Beg 18 tiy the F^uiSsntaf Bugiiiahoii Auiiicntyand try Itie FinentMi CcndiPd Autn^inty and ihe PmdWTtiBl fegiidlior ai^ixhUv. l'’vwflK Wwflh. A frwflgtnvit 

Um^lad [Reg. no. Z^2?340^ la efiti nagulaned by lha Flndficial OondUct Bblh la^lefKf art £ Gfisslifim ECZV lrr#&t« A&&8I: UnWIad [B6$. Z{X36aB4|i 

111 Authi^ri^fld liJld rliguliifiod by ttm RiWidal C^bAduct Aubibf^. RogalOmd a\ Wb^IgAIn EKthAr^. SAsn^h^ StniBlr LMidtuIr ^C 2 V SIUL 



PATEK PHILIPPE 

GENEVE 


own tradkion 


You never actually own 
a Patck Philippe. 

You merely look after it for 
the next generation. 


Paick Philippe Grand Eihibixion Z015, Saacchi Gallery, London 
27 May - 7 June 20 1 5 - Open to the public * Free admijsion 
www.pacck .coni /London 20 1 5 


Twcniy-4* Ref. 4910/ lOA 
Tol; +44 (0) 1753 89134S 


